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EDITOROS NOTES

SteveSperberof Sherman Oaks, CA, is
putting together plans for a meding of
colledorsin Southem California, probaby
Sd., Sept. 13.He hopeswelll discussplans
for a bigger, intemational meding, prob-
ably in Decembes. Forinfo, contad him at:
23351Los Encinos Way, Woodland Hill's
CA 91367 e-mailsteven_sperbe@kkp.com

Art North, of TamaracFL, sent in an
article by Ed Montgomery inthe May, 1952
isue of Spinning Whed magazine. Mont-
gomely was extolling the charns of index
typewriters, saying he owned an Odell,
Merritt and American, and would like to
have owned an Edison.

Thelast line of theatrticle bringsasmile
toyourface Orhemarke isn strong asyet,
but | predid that alot of smart collecors
will do some prdfitable trading in old
typewriters in the 1960.0
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| hopemost of youwill forgive my high-

energy salesmanship in the publicity for my
book. The fad is | have a considerable
amount of dowgh investedin producing the
thing, and | haveto sell alot just to break
evan. So,think what aswell gift (Christmas
is coming...) theyll makefor al of your
relatives, who can then carly themaround
all over the country, scouring the flea
markes to help find stuff for your collec-
tion!

Is it Gmarkeplaced or dmarkd place0
According to Wetster® Ninth New Colle-
giate Dictionary, this termfor the world of
tradeis corred as a single word, not two.
However, run it through one of those
computer spell checkes, and it will invari-
ably besplit up. ThatG just what happeed
when SchroedePublicaionsproces®dthe
typescript for my book.| attempedto make
corredionsas| saw thetwo different prods,
but they ended up in the final verson
anyway. However, someae close to me
said, Qf that® theworst thing the publisher
did to you, you did pretty well.ODespite my
annoyance, | suppae | must agree.

Alan Chamberlan sent in the above
advetisement froman 1896cientific Ameri-
can. Inthe enclosednote, hewrote, Heres
a Gargonltin you probaby doni havelO

He® right! Anybody want to trade a
Peerlaswatch springs tin for one?

What isthe plural of Gconundrun?OThe
guestion cameup when | was writing the
article on page 8, and an e-mailexchange
with some of my collegues in academic
circles produced uncertain conclusions.
Aconundrunm® sounds Latin in origin, in
which case, thepluralwouldbeGonundra®
However,the dictionauy tells us the word®
origin is unkrown, making the plural the
English standard:conumdruns. My find of
thelittle Miller- Bryant-Piercebookle (see
page 10) clinchedthematter. Thebookle®
colunm on contrad bridge strategy is prop-
erly called GContract Conundrurs.O Just

forthemusic in thelanguage, though, | had
hopedthe plural to be the Latin, becase
(to emulae Ogden Nash):

Conunrdra are wondra,
Conundruns are hundruns.

Those unusualflat ribbon tinsisauiedby
Remington under the Paragon name are
vely desrable,but arethey ourearliest? We
really haveno hardinformaionto datethe
flat Paraon tins. We do know from other
sources that such flat packaes (tin or
cardboarjiwereisuiedwell into the 18903.
The earliest datable tins | know of arethe
Ragers and Undemwoods tins, which go
backto the early-to-mid 189a8. As for the
Paragons, we have those stories of the
Undemwood Typewriter, which was intro-
ducedin 1895after Remington decidedto
drop Undemwood ribbon contrad and go
into the ribbon business for itself.
Undemwood,inresponse,decidedogointo
the typewriterbusiness It appeas Reming-
ton may havebegun sellingribbonsin those
flat boxes quite sometime after established
ribbon makes were selling produds in
other types of tins.

GermanyGLeonhardDingwerth (editor
of Historische Buurowelt) has recently pub-
lished an intriguing work called Kleines
Lexicon Historischer SchrelbmaschinenE  or
A Small Lexicon of Historical Typewrit-
ers.Olt consists of five, fat, looseled vol-
umes and lists just abou evey old type-
writeryou haveeverthought of, plus many
that youe neverdreamed of. Therewas no
roomfor areview of Lexicon in thisisseof
ET Cetera,but watch for amorecomplee
story in the next isue.

As editor of ET Cetera,l havewritten
ever one of the book reviews appeanmg
here over the yeas. However, it wouldn
dofor meto review my own book,so, Don
Hoke agreedto doit. Hokeis the onetime
curaor of the famots Carl P. Deitz collec-
tion of typewriters at the Mil waukeePublic
Museum,and a person mast peoplewould
feel well-qualfied to write the review.
Therewas no conspiragy for a puff piece,
and | am embarrased by his enthusiasm.
Hoke review appeas on page 9.



CHECK PROTECTORS

By Darryl Rehr

Have you ever had to look twice at a check someme has
written to make sure it& legit? If so, youle encountered the
moving force behind that little segment of the office madine
busi nessconcemedwith making checlkwriters, checkprotedorsor
check peforators. As office madine gadyets, they seemto have
been around a bit longer than our beloved typewriters, but
information abou them has been hard to come by, since few
peoplehavewritten abou themin the past.

Checlks of some sort or other have been around ever since
peoplestarted putting money in banks. Thetroubleis, therewere
always just too many ways for some-
one to monkey around with the writ-
ten amouwnt, and change it to some-
’6¢g thing more advantageows. In the
£ American Digest of Office Machines
(1924, editor James McCarthy pub-
{‘,/Q lished the chart at left showing just
how original amouwnts written on
checlks could be eaily alteredto the
recipiet® advantage.

07 & P So, leaveit to the ingenious in-

lem. Someof these were not inven-
tionsat all, but merel ideas on which
inventions might be based.

In combing through the patent record, | recallsometime ago
encountering onewhich calledfor dicing through thewritten part
of acheckwith afew closely spacedbarallelcuts. Someme trying
to alter the amouwunt would then end up tearing the paper.No
machine was dravn up to do the cutting, only the idea was
patented.Sady, on returning to thelibrary, | wasunableto locate
this again and cannot providethe date or patent number.

Another patent, of 1871,submittedwithout a single drawing,
appeasto lay afoundationforfutureinventions. It saystheforgery
problemwill be thwarted by

K ,70‘04 ventors of the 19th century to patent
%ﬂ ¥ pes | all sorts of gadgets to solve the prob-

L2 4% monr o

O.. .subjedting all such, or any other papers, after theamounis
have been written in... to a perforating, embossng, or
indenting processby which the fiber or texture of the pager is
o cut, broken up, or affected as to make it difficult to write
upon, and that the ink employed in any writing afterward
performed upon one surfaceof it may penetrate through or be
visible upon the other surface.O

When SeymourCrane, of Dalton, Massadhusettsreceivedhis
patent (No. 118,204 Aug, 22,18717), little did he realize that his
idea would becomecentral to more than half of all future
checlwriting madines. Crane suggested accomplshing his pro-
cesshby running the check through a pair of rollers coveredwith
wire gawe, or doing the samething in a screw or lever press

In fact, someof the most simple, basic check pratedors sold
followed this very idea: that of macerating the paperéfter the
amouwnt had been written. Youle no doult encountered the

ubiquitouslittle device(seeitem#27,page5) thatisnothingmore
than a stamper,with two corruwated jaws. The written checkis
inserted,you give it awhackon the knob, and voil” , your check
is maceréed. In 1924,the American Digest offeredthe (Securty
Check Pratector and Fountain Pen,0a pocke-sized gizmo doing
the samejob.

\ b Ad for Seaurity Chedk Protedtor &
Fountain Pen, from QAmerican
Digest of BusnessMachines.01924

| haveyet another maceraor calledGCheckmae: The Pocke
CheckPrateator Omadeof plastic and producediuring the 1950%
or so in Philadelphia. | wouldn be surprisedif you can still buy
a check protedor like this, even in the 19903.

Chedknmate Pocket
Ched Protedcor

Needlssto say, such simplicity couldn stand alone. If there
was a more complex,moreexpensive (and more prdfitable) way
to build acheckprotedor, American ingenuity wouldrise to the
task. Witness the variety of madines illustrated on our cover.
Many of these do far more than macerge. Indeed, they are
designed to do the writing itself, in an elaborae tamper-prob
manner.

Someof these punch or pefforate the figures into the check.
On madinessuch asthe Williams, thefigureswerefull dies, while
on the Abbatt and others like it, the figures were madeup of a
matrix of little round holes. Still other madines printed the
amountseitherinwordsornumeras (orboth), using texturedtype
that would macerae and print at the same time (Todd
Pratedograph). Further refinements saw the inclusion of phrases
such as GexadlyOor (hot morethanOfor variows applicaions that
office supervsors managed to concod.

Machines useda variety of numberseledion devices ranging
fromdialsto swinging armsto arraysof levers. Aswith typewriters,
therewerequite a numberof ways to accomplgh the sametask.

Rather than go through the processof trying to bring orderto
the colleding of checkwriters by breakng them down into
GlaseesO(dond we havebetter things to do?), let& simply proceed
to the next pagewith thissurvey by describing the macinesLarry
Wilhelm photographed for us, and seeing what our observaions
tell us. Rarity estimates aredescribedon this scale:Very Comnon,
Comnon, Elusive, Scarce, Rare, Very Rare.
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COVER PHOTOS

1) Standard Automatic Bank Punch,

Hoggson & Pettis Mfg. Co., New Haven
CT., 1891, Ser.4368. Check remans sta-
tionary, and handle with punch medanism
moves back and forth. Punches numbes
with solid dies. Samecompany madethe
Morris Typewriter. Rare.

2) National Safety Check Punch, J.B.

Parlks, 1870, front view. Checkis inserted
into side medanism and eat numberis
punched separdely. Very hard to line up.
Very rare.

3) United States Check Punch, Newark,
NJ, 1891,Ser.3559.Punches numbeswith
solid dies. Comma.

4) Beee Indelible Check Protectar,

Minn., MN., 1897, Ser. 6305. Punches
numbesin amatrix of broken lines. Rare.
5) Dupligraph, Angell Mfg. Co., Boston,

Mass, Style A, 1907,Ser.988. Macerdes
the outli nes of numbes. Very Rare.

6) Chicago Check Peforator, 1892, Ser.
4218.Punches numbesin amatrix of holes.

Comma.

2) National Safety Check Punch, J.B.

Parls, 1870,rearview of #1.

8) The Royal, Rowse Mfg., Co., NY, 1898.
Punches numbesin matrix of holes. Rare.
9)Baby Defiance 1903. Prints a simple
maceraed line; (Not to exceed 0
Commm.

10) Automatic Bank Punch, J. N. Will-

iams, Brooklyn, NY, 1885,Ser.22766.Ring

of knobs rotates for number seledion.

Punches numbes from solid dies. Same
company madethe Williams Typewriter.
Elusive.

11) Defiance (center photo) Large ring of

knobs rotates for seledion of amount. Prints
and macerées. Rare.
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ABOVE :

12) Todd Protectograph OerctlyOmodel,
1920, Ser.1018468.Prints and maceraes
theword GexadlyOfollowedby the amount.
Very Comman.

13) Todd Peelesslunior, 1915,Ser.57028.

Prints and maceraes. Very Comman.

14) Todd Persoral Check Writer, Rodh-
ester, NY, 1923, Ser. 69110. Prints and
maceraes. Very Comma

15) Willi ams Cheque Punch Co., Peter
Hooker,London, 1890,Ser.21945.Punches
numbes with whole dies. Rare.

OPPOSITE PAGE:

16) Abbott Check Peforator, Chicago,
IL. 1891, Ser.3797.Punches numbes in
matrix of holes. Comma in black.

17) Abbott Check Peforator, Chicago,
IL. 1891,Ser.14184.Punches numbesin
matrix of holes. Elusive in gold fleck.

18) F&E Hedman, mod. M, 1915, ser.
175530Prints & macerées. Very comman.
19) Sentinel Check Writer, Hall-Welter
Co., Inc., Rodchester, NY. Prints and Mac-
eraes. Very Comman.

20) Chicago Check Perforator, Bonn
Bros., 1892, ser. 813. Punches matrix of
holes. BonnBros. version rare.Others com-
mon.

15

21) National, National CheckWriter Co.,
Welster City, 1A, 1915. Prints & macer-
ates. Elusive.

22) NewEra, New EraMfg. Co.,NY, 1917,
ser. 553902.Prints and maceraes. Stamp-
like configuration. Comma.

23) Sitmann & Pitt, Brooklyn, NY 1895.
Identical to Cushman & Denison. Punches
matrix of holes. Comman.

24) Safe-Guard Check Writer, Model F,
Lansdale, PA, ser. 253659.Prints & mac-
erdes. Very Comman.

25) Safe-Guard, WhitakerMfg. Co., North
Wales, PA, 1917, Ser. 28235. Prints and
macerées. Comman.

26) Arnold - Grand Ledge, Ml., 1916.Scis
sor type. Prints and macerées. Comman.
27) The Pearl - simple maceraor. No nu-
merab producedDevices such asthese were
madeunder many different brand names.
Comman.

28) The Universal, Universal CheckPro-
tedor Co., Chicago, 1907,ser. 1248.Prints
& maceraes. Scarce.

29) Wesley, New York. Nickel plated.
Punches matrix of holes. Comma in
painted version. Rarein nickel.

This model of the very popular Todd Protectograph line printed a line which told the
redpient that a check was ONOT OVER ,Owith the amount set by a dial.
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Backin the 18908, Blickensdeffer appliedthe name(Scien-
tificOto its uniqgue DHIATENSOR keyboard.Pehaps it should
have registered the name as a trademark. Then, maybe, later
typewriter men would not have taken Hammand® term, Qdeald
and appliedit to bath!

Yes, the peoplewho wrote tradeliteraure in the old days
pickedup the habit of using GdealOto refer to keyboard of both
the Hammand and Blickensderfer, despite the fad that it was
incorred. Eventually, the error cameinto what some people
would term Gomman usage Ol have even heardthe old trade
literature called a fine (pedreed when explaining away the
continueduse of theincorred termtoday, when we should know
better.

When Hammand first introducedits Universal keyboardin
1890, we began to see ads describing its innovative curved
keyboardby the nameQdeal OWhen Blickensderfer describedits
arrangemant, it used the term GScientific,Oin quates or capial-
ized,indicaing it was morethan just an adjedive.

However,a c.1919catalog from the Hammand Co. provides
us with some heathy confusion. James Hammand, the old gent
whose portrait appeas on the inside cover,hadbeen deadhalf a
dazen yeas. Would he have toleraed the loose use of terns
elsswhere in the bookld? For, on the next-to-last page is a
description of the Qdeal or Scientific Keyboard...Prderred by
President Wil son... adopgedwhen the Hammand was first placed
on the markd...0

While Blickensderfer claimedits (ScientificOkeyboardplaced
the mast often used|letters on the bottomrow, closest to the user,
Hammand, in this booklet, says, OThe SCIENTIFIC arrangement
of the keys brings the characters most used at the center of the
keyboardBvithin easy reach of thefirst and secand fingers of either
hand.OThe cas and italics arejust as they arein the caalog.

This, of course, reminds us that many early keyboard were
designedfor those who usedonly one or two fingers of ead hand.
Hammad® curvedkeyboardisclearly ahindranceto thosetyping
by the ten-finger method.
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Could Hammad® 1919catalog havebeen taking advantage
of Geome Blickensderfer® deah? With its compitor in decline,
pethaps Hammand had no fearof appropriding ScientificOas a
keyboardname.

Curiously, aHammand catalog fromthe 19203 (similar to the
one on which the Pcst reprint is based), makes no mention and
hasnoillustration of the Ideal(curved keyboardat all. It may be
that it hadbeen discontinuedby thistime.Howevermuchissaid
of the three-rav keyboardfeaured on all the company® then-
current modek:

STANDARD AND SCIENTIFIC
ECONOMIC KEYBOARD

The REAL TRUTHS abou the STANDARD
UNIVERSAL, three-rav keyboard:

I. Woas originated by James B. Hammand more
than 30 yeas ago and adoped by pradically all
madines subsequently introduced.

IIl. The THREE-ROW Keyboard is, therdore,
Standard and Universal, and is the most scientific,
simplest and easiest to leam, and the fastest keyboard
in use today.

Ill. The lower case or small letters and captal
letters and principal punctuations are arranged uni-
formly in the sameorderexadly as with the FOUR-
ROW keyboard, the ONLY difference is that the
figures areproducedwith ashift key insteadof with a
fourth row of keys.

..... VI. The objedion to the three-rav keyboard
is based on prejudiceand misinformation; a compari-
son of the two keyboard will provethis to beso.



So,is the three-rav, Universal keyboardalso to be calledthe
CBcientific?0 And what of the (Mathemaical and Scientific
ModelOof the Hammand Typewriter??

Incidentally, the claim that Hammand originated the three-
row Universal (QWERTY) keyboardappeas to be true, though
it& not a point youle likely to find in the mainstreamhistorical
record Around the sametime, the National upstrike macinealso
used a three-rav QWERTY keyboard, but it was curved, so
Hammand couldjustify excludingit fromthe QUniversalOcolurm.

However Jet$ get backto belegueredld Blickensderfer,with
its original, innovative design, the victim of misnomersm for
nearl ahundredyeas. Even with thisnew evidenceshowing that
Hammand used ScientificOas atermfor its QdealOkeyboard,the
old tradewriters still had no businessturning the cardoverand
using Qdealdto describe the Blickensderfer keyboard,which they
cettainly did. In fact, writers continue to confuse the terns, and
they also attributethe DHIATEN SOR keyboardto theHammand
(calling it Odeal) even though it neverhad one.

18I concludethis exercée with the story of QoanOand dend.O
A cettain lady who likes to bea stickler abou grammarobjeded
to arecent television commercialwhich promised Gvedl loan you
money.... etc, etc.OCiting her educaion, she said Q.oan is the
noun, lend is the verb®

However,consulting Mr. Wetster, we find this isn@ so at all,
and for a very interesting reason. To quate the Ninth New
Caollegiate Dictionary:

Ooan vt lend ... usage Most recet commantators
accep the use of loan asaverbas standard.It has bean
inuse at least sincethe time of Henry VIII but became
widely used first in the U.S. About 100 yeas ago a
prominent American critic denouncedthe use, appar-
ently basing his objedions on a misundestanding of
Old English. Even though they arebasedon amistake,
these sameobjedions may still be heardtoday.O

Ideally, however, they wouldn@ be, becase they just aren®
Scientific.

OPPOSITE PAGE: Diagramof O&cientificOkeyboard from
Blickensderfer catalog, ¢. 1906& Hammond ad from Harp-
ers Magazine, August 1890 THISPAGE: Hamnond por-
trait, cover and |deal Model page from Hamnond Co. cata-
log ¢.1919
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The (firstd Caligraph No. 3? -
(computer smuation)

One thing that can neverbedoultedabou history isBthereis
always something new. This fad was browght to mind recently
upon ET Ceterds receift (via ETC memberPeer Weil) of an
undated caalog from the Crandall Machine Co. advetising its
new No. 4 Crandall and No. 3 Universal Crandall.

Shouldthisseemunusual? Not at all. That is, until youseethat
the illustration of the No. 4 Crandall (Qust OutQ shows a
machine that appeas in all respeds to be identical to the New
Model Crandall, that lovely mother-d-pearl-nlaid typewriter
which routinely cawsesheat palpitationsamang collectors world-
wide.

Until now, the prevailing beligf had (No. 40 attached to a
de-onamentedCrandall, done upwith aUniversal keyboard,and
sold by Seas & Roebuckas the @Crandall Visible.OIndeed the
Crandall Visible in the Clark colledtion is markedwith a No. 4
model number. However, if you look through the existing
literdure, youfbl find some confusion abou the No. 4. Some
sources say it was introducedn 1906.0thers say 1898bbtinone
seemvely certain. Couldit bethat both dates arecorred, and the
machines weredifferent?

In the caalog showing the No.4New Model, the original
New ModelOis also referredto as the (No. 2.0 The original
Crandall (introducedarownd 1884) is calledthe (No. 1,0and...

@ur No. 4 Crandall at $65is our latest produd. It is
pradically our No. 2 madine remodeledand is the
simplest madine we haveyet producedd

The Crandall catalog states that the No. 2 macine hadbeen
on the markd, succesdully withstanding compeition from all
quatters, for 10yeas. We can approximde the date for the New
Model (No. 2) at 1888, when advetisements for it began to
appear.That would date the Crandall catalog at 1898.This fits
nicely with the No. 46 mention in the F. S. Webster catalog of
1898, often used as a sourcefor dating the madine in that year.
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Crandal Visble No. 4 in Clark colledion

The1906datefortheNo.4,on theotherhand, may comefrom
the promdional efforts of Seas & Roebuck.The famots catalog
compaly markeed the Crandall Visible in 1906.

So,it seens both datesfor the Crandall No. 4 arecorred, and
colleaors must now add yet another confusing detail to the
memoy banks. Fromnow on, when referring to the Crandall No.
4, well needto speciy, the (Crandall No. 40(i.e., the retooled
New Model) orthe Crandall VishleNo. 4, the Universal keyboard
modelintroducedmud later.

A similar modelnumberconflict existsin the early/late history
of the Caligraph, the first compditor to faceRemington in the
typewriter industry. For yeas, collectors have placidly acceped
the placing of the Caligraph No. 3 in the middle of the line®
family, resting securey between the No. 2 and No. 4.

The No. 3 (introducedaround 1883 looks much like aNo. 2,
but has 78charadersto the 72found on the No. 2. The No. 4 also
has 78, but includes some improvements the mast obviows of
which is a knob for tuming the platen. However, early in
Caligraph produdion there was a very different No. 3. For
evidence, we look at Browne® Phonographic Monthly of August,
1881.Asidefroman impressve biography of George Washington
Newton Yost, the man behind the Caligraph, Browne®includes
a list of thirty-two reasons why someae should preer the
Caligraph. Browne®tells us:

Orwenty-sixth, The No. 3 Caligraph has 54 charaders,
and is especialy adaped to manifolding and other
heaw office work.O

Sosmall asentence, yet how it revises our views! The No. 1
Caligraph, a single case madhine, had 48 charaders. This No. 3
hadonly 6 morefhot enough for a full complemet of lowercae
letters. So here we have a (previowsly unknownO single-case
Caligraph! Has anyone everseen this madine?

Are conundrurs exclwsive to Caligraph and Crandall? Cer-
tainly not. May therebemany morefor usto explorein thefuture.



BOOK REVIEW

Antique Typenriters & Office Collectibles: Identification and Value Guide by Darryl
Rehr (Paduch, Ky., Collector Books, aDivision of SchroederPublishing Company, Inc.,
1997, 176 pp., illustrations, $19.95+ $2.00p& h.

Revieved by Don Hoke
formercuraor of the Deitz Typewriter Collection
Mil waukeePublic Museum

In writing Antique Typewriters, Darryl
Rehr has performed a grea service for
typewriter colledors, antique deales, li-
brarians and museum curétors. The book
serves avariety of audiences and should be
on the bookshelf not only of evey library
and museumbut also evely antiquemall. It
goes without saying that a typewriter col-
lector without this bookis not mud of a
typewriter colledor.

Of patticular note arethe color photo-
graphs, virtually all of which weretaken by
the author. Thisisthefirst bookto contain
such a comprédnensive colledion of type-
writers in full color.

Darryl Rehr deserves grea credi not
mere} for his photographic skill s, but also
for his perseverancein traveling so far and
visiting so many colledions and colledors.
He acknowledges those who contributed,
and those contributors should be proud of
their asociation with this book.

Thebookisdividedinto sedions corre-
sponding to the names found on typewrit-
ers. The photographs in eat sedion are
cleary and specfically identified. Each
sedion contains a short history, dates and
solid descriptions of various modes.

Itisthephotographsthat makethebook
patticularly useful. One can, for example,
readily understand the differences between
the various modek of the Odell Typewriter
and thusknow their datesand approximae
values. Antique Typewriters should not be
criticized for having short histories and
descriptions. It is not a history book,but a
typewriter identification and value guide.

The Value Guide asped of this bookis
patticularly important. As Rehr notes, val-
ues vary widely. Furthermore,Rehr prop-

erly notes that somemadinessimply have
a (uwzO abou them that makes them
colledible, while other rarerand petaps
morehistorically important madinessim-
ply donot capturecollectorsdimaginations.

Rarity does not necessarily trandlate to
desirability and correspondingly high prices.
Rehr corredly reminds hisreadesbpaticu-
larly the antique deales, one hopesbthat
condition is important. Qust as real estate
agents always say Qocation, location, loca-
tion,Otypewriter colledtorswill say @ondi-
tion, condition, condition.@®

Some typewriter colledors will take
isuewiththevery ideaof atypewriterprice
guide.Indeed,the late PaulLippman spe-
cifically declined to say anything at all
abou prices in his book, American Type-
writers. Howeverthis reviewer believes the
time is right for such awork. Which of us
colledorshas not seen adilapidatedOliver
#9 for $750in an antique mall?

Antique Typewritersisof grea serviceto
newer collectors abou the general value
range.Often onesees$1,000+ asavaluefor
a patticular machine in Rehr® book. This
is a pefed indication that the macineis
highly sought after (or has that (bwzzQ
without assgning a patticular value.

While somecolledtors may bemoan the
inability to acquirerare macines at low
prices following the publicaion of Rehr®
Value Guide, this is the well established
pattem alreag seen in such colledible
markds as watches & clocks, firearrms,
stamps & coins, camerg, and the like. The
publication of Rehr® book heralds the
maturation of the typewriter colleding
marke. Who better to write it than an
expet of the stature of Darryl Rehr?

Rehr writes in a peisonal, folksy style
that reades shouldfind easy. Antique Type-
writers includes sedtions on packing and
shipping typewriters, restoration (the less
the better), and an index that enables
reades to find things quickly and easily.

This bookis also commendedto histo-
rians of technology, libraries, and patticu-
larly museuns and their curaors. With its
color photographs, Antique Typewriters is
the pefea compliment Paul LippmanG
book, American Typewriters: A Collector®
Encyclopedia, in helping curaors identify
not only their own colledions but also
those madines browht in for identifica-
tion by museumvisitors. Lippman® book
was publishedin blackand white, primarily
with woodcuts and steelengravings copied
from advetisements and tradelitereture.

Wereone to offer acriticism of Antique
Typewriters, it would be that the bookis a
little short onthe Office Collectiblesasped
of things and patticularly on adding ma-
chines, checkprotedors, etc. However the
focts of the book is squarey where it
belongs, on typewriters.

Historians of Technology will find the
book a source of data and not a history.
Although there is a brief history of the
typewriter at the beginning, it is short,
draws on no new sources, and has nothing
interpreive to contribute. Historians in
generalwill be disappointedat the lack of
documetation. There are no footnotes
and only ashort bibliography of well known
sources. It would be unfair, however, to
fault this work for being other than it was
intended.Although of somelimitedinter-
est and use to historians of technology, it
was not written for them. It waswritten for
colleaors and museumcuraors. These au-
diences, the book serves very well.

Trivia buffs will want to know that
Darryl Rehr began writing Antique Type-
writers while covering the O.J. Simpson
trial. | often thought something goodwould
comeof that circus. It did.

If youdon@ have Antique Typewriters in
your library, go buy it.

ADVERTISEMENTS

SMITH PREMIER No.1 - with base and
cover.Photos show fair cond. John Taylor,
7442Hazeltine Ave.#301,Van Nuys, CA
91405.Tel. 818-785-7216.

WANTED: hand tools for working on old
Royals, such as key-ring pliers, special
wrenches, etc. Also want fadory repair

manual for old Royal & IBM Mod. C. Joe
Brenner,5402E. FriessDr., Scdtsdale,AZ
85254.Tel. (602-867-0500.

WANTED: decorded Sholes & Glidden
in VG condition. Send photo to: Armin
Hedler, Carlo-Meirendorff-Str. 14,64297
Darnstadt, GERMANY

WANTED: early portablewith Yiddish/
Hebrew keyboard. R. Klaus Wiggers, 29

Kerschensteiner St., 26131 Oldenburg,
GERMANY

HAMM OND MULT., with original in-
struction manual and metal casing. Bill
Norman, 237 East Howard St. Oak Hill
Apt. A-5, Tryon, NC 28782-3461.Tel.
(704859-2105.
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Miller Matters

Typing Tips is the nameof a little bi-monthly magazine isuued
beginning in 1922by ribbon makerMiller- Bryant-Pierceof Au-
rora, IL. Finding a single issie promgs this short discusson of
Miller® produds. The coverand a color centerpieceof Typing
Tips appearin the ET Cetera Color Gallery, and the center-
piecegives us some new informaion abou the dates of Miller
tins.

Dated August-Segember,1939, the bookle® center ad for
Camation ribbons reveas that the familiar Madame Butterfly rib-
bon was introducedin 1935.We also leam that Miller& Cardinal
camesoon theredter. In addiion, the Camation tin shown is
described as (hew,Odating that patticular tin for us at 19390n-
warcs. Carnation appeas to be one of Miller® oldest brands. A
1908ad (bottom/Ieft) from System magazine shows a tall Cama-
tion tin and gives the impresson the brand was well-established.

TV IFIRLIT OITLRIRLT

| A bi-monthly manual of valuable advice for office folks inter-

| Covvricchted 1939 hv

I ramea Dy rrec L. vvest, Aurora, iinois

i

gy
L 3EA27E)
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Miller- Bryant-Pierce was founded in
1896,as shown on someof itstins. A pos-
sible predeceor was a firm called Miller
& Carter Mfg. Co., which used the attrac-
tive lettetheadshown below/right. We can

besureof the connedion, but the possbil-
ity is attractive. Any asociation with
Carter§ Ink of Boston seens unlikely.

Typing Tips is full of copy and illustra-
tions that reek of the different world in
1939.Theleadarticle lauds secrdaries, who
are said to make ideal wives. A cartoon
shows alittle blackgirl nameddnky-KinkyO
tosdng aMiller ribbon to GCoraSpadenced
to saveher from the sharks of poor-qualty
ribbons. Thered also an adfor specialhand
cleansing creammadeto proted feminine
hands from hektographic ink, bad jokes,
readesdcommants, office advice,Contract
Bridge tips and, just for fun, a portrait of
Charlie McCarthy done entirely on a type-
writer.
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GALLE RY
NOTES

1& 2) Typing Tips - coverand inside ad. Seeatticle, page 10.

3) Nickerson Automatic Typewriter No. 3 - from the photo archive, this
madine is in the Mil waukeePublic Museum collediion. It appeas to be
related to another similar madine calledthe Hanson. Both areapparatly
one-d-a-kind prototypes. The Nickerson® paperis put on a vertical cylin-
drical frame,which moves arowund its axis for letter spacing and vertically
for line spacing. The platen (seephoto below left) is adually a small wheel,
which seens designed to rotate so that one spot is not continually worn.
The macine also feaures four deadkeys (photo below right), used for
typing acceats, umlaus and whatnot.

RIBBON RIBBON TINS

A Ribbon Ribbon Tinisaribbon tin with a pictureof atypewriter ribbon on
it. Actually, youd exped this matif to appearon ribbon tins more often
than it does. In fad, we find that far moreribbon images appeaion foreign
tins than on American ones. Who can say why? In any cese, hereis a
sampling of tins showing the produd they hold inside:

4) Amco - fromthe American Carban PapemMfg. Co. of Ennis, Texa. The
ribbon is shown on two reek in the tiny triangular logo at top.
Tin makeris Decorded Metal.

5) Carfa - an engaging German tin with a little man compaed of two
ribbon reek and a ribbon.

6) Fred Collings - submitted by Remg Rubin, of Chicago. A British tin
feauring a ribbon reel at center.

7) Elsie - a very colorful close-upof a bi-color ribbon. A British brand.

8) A. Fitze & Co. - theribbon aswell as type basket and paperarefeaured
on this German tin.

9) Filma - another German tin, with the ribbon unwinding from wheek
forming a borderarowund threesides of the design.

10) Gamma - probaby a British tin. The ribbon underscores the brand
name.

11) Gimborn - German tin from a majorink manufacturer. This tin was
accompaied by ajigsaw puzze with agrea ink adon it. Well bring that to
you in afuture ET Cetera.

12) IMCO Brand - a scarceAmerican tin with the makerspelled out on
the unfurled ribbon: Independent Manufadturing Co., Inc. of Carlstack,
New Jersey. No tin makershown.

13) Luxor - the unspooledribbon forms the A.Oof the brand nameon this
German tin. The wide spool makes it look like a ribbon for an Adler or
somesimilar madine.

1 2 3
6 7
9 w0l 12 || 12 || 13
15 || 16 17

19 20 21 22

14) Manifoldo Silk - you haveto look closely to see
that the letters are in the forms of folded bi-color
ribbons. Certainly a rare variation of the ubiquitous
Undemwood chevron design.

15) Neelmeijer - A Dutch tred, with the wise owl
holding the ribbon in his beak.

16) Panama Bronze (revesé - aribbon and spook
with the legend: (Bronze Ribbans enable the secre-
tary to mirror businessstanding through art in corre-
spondence OWho thought up that B.S? The sameleg-
end appeas on stylized ribbons on other Panamas.
17) RYhle - dowereally haveto explain what Gloppel-
spuledmeas? A German tin in a twin-spool size that
iscomman in Europe.

18) Satex - thisis a paperabelappliedto aplain tin.
From Britain.

19) Talens - not another word necessaly. With the
picture, the customeris sure what® inside this Ger-
man tin.

20) (no name: star/ribbon) - thistin camefrom Ger-
many, which isits apparat origin. A ribbon threaded
through a sx-point star.

21) Remey - how many of us are lucky enough to
haveour own personal tin brand? Remeg Rubin sent
us this picture of his namesaketin.

22) Atco Brand - but Don Anderson of Paadena,
California can do Reme one better. The Atco Brand
is the house labelof Andeison Typewriter Co., Don®
family business Don says his company was given the
oppotunity to haveits own brand by a credive rib-
bon supplier. Tin maker:J.L. Clark.
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This back issue of

IS brought to you by

The Early Typewriter Collectors’ Association

The mission of the Early Typewriter Collectors’ Association is to suppo
communication and interaction within the community of typewriter lover
and collectors, and to encourage its growth. Our magaziieteraserves
that mission by gathering and sharing knowledge about typewriter histc
with the community and beyond.

Learn more at

etconline.org



