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Editor’s
Notes

If you are reading this, congratulations! You have received the Summer issue  
of ETCetera, and can now sit down and enjoy reading the tangible culmination  
of the efforts of the many collectors who contribute their time, knowledge, and  

energies to this magazine.
In the Spring issue, you will have found the ballot and candidate listing for the 

election of the new Board of Directors for ETCA. You may also note that Martin  
Howard, Bert Kerschbaumer, and Reinmar Wochinz are not listed; they have chosen 
not to run again, and we would like to thank them for their service in helping guide 
ETCetera during their tenure.

It is my pleasure to announce that my incredibly brief time as interim editor has 
ended, letting me focus on being your Secretary-Treasurer. Mr. Paul Robert, who is 
the co-author of Typewriter: A Celebration of the Ultimate Writing Machine, the cura-
tor of the Virtual Typewriter Museum, and a wellspring of typewriter knowledge, 
has taken over the position in a more permanent role. Paul brings years of editorial 
experience to the magazine, and ETCetera could not be in better hands going for-
ward. Alongside this transition, Nick Tauriainen will be stepping down as designer 
for a much deserved rest. We would like to thank Nick for his years of beautiful and 
high-quality work. In his stead, Annemarie Goethart has graciously volunteered her 
services going forward.

In typewriter-related news, a machine of significant rarity came up for auction 
in March on that controversial money-pit of a website 
known as eBay. Coated in dust and dirt from years of ne-
glect, a Caligraph no. 1 Ideal was offered up for sale. This 
second version of the Caligraph 1 featured only 48 keys, 
writing only in capital letters, and was introduced on the 
market together with the Caligraph 2 in October of 1882. 
It ultimately sold for $4,491 US, not including shipping 
costs or taxes.

As always, if you have any new stories of interest, his-
tory to share, or unexpected discoveries, we would love 
to hear from you! Feel free to drop the production team a 
line via the email addresses found at left.   -Tyler Anderson

As movie-mafioso Michael Corleone put it: “Just when I thought I was out, 
they pulled me back in.” For the past eight years I have been involved with the 
typosphere mostly from the sidelines, except for the fantastic experience of 

producing the book Tyler mentioned with my friend Peter Weil. As an ex-collector I 
had no intention to play an active role in this community again.

I took a backseat role in ETCetera only weeks ago when my wife Annemarie 
Goethart volunteered to take the place of Nick Tauriainen as the designer of this 
magazine. Rather than sit back and enjoy the view, I couldn’t keep my big mouth  
shut. “Maybe you could…” “Why don’t you…” “I think it would…”

Eager to go back to crunching numbers, Tyler suggested that I take over from him  
as editor. I did actually hesitate for about 10 minutes, but I already knew that I couldn’t 
resist. It is just too much fun sitting at the wheel of a magazine like this and I look 
forward to working with old and new friends on ETCetera. It is good to be back!   
        -Paul Robert 

Our long-time cultural assessor, 
Ewald Lassnig, passed away on March 
the 25th. Ewald was the founder and 
sponsor of the Typewriter Museum 
at Partschins. He pursued the idea of 
building a museum in honor of Peter 
Mitterhofer, and realized this pursuit 
despite many challenges.

Our collector’s community owes Ewald 
a place where his memory can live on 
in our passion, and surrounded by a 
wonderful environment.

He was awarded the Medal of Merit  
of the State of Tyrol and Honorary 
citizen of the Partschins community.
We will always remember him in 
gratitude.

-Kurt Ryba 
Director Peter Mitterhofer Typewriter 
Museum Partschins and the Board of 
the IFHB.

In Memoriam:
Ewald Lassnig
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▼
Shown here are but a select few of those 
machines. All quoted prices are in  
euros, represent the final bid amount, 
and do not include fees, taxes, or  
shipping costs. 

All photographs are © 2020 by Auction 
Team Breker, Cologne, Germany 
(www.breker.com) unless otherwise  
indicated. We thank Uwe Breker and 
Auction Team Breker for their gracious 
permission to reproduce them here. 

The Russo Collection

Lot 0062:  
Sholes & Glidden with serial number 
A901, €29,000 (US$32,415). Sholes and 
Glidden A901 is a relatively rare example 
of a Sholes and Glidden modified at the 
factory only to add the vertical spacing 
lever on the right end of the carriage  
and to remove the older side lever  
carriage return.

If you ever visited Tom Russo’s overwhelming typewriter museum 
 in Wilmington, Delaware, you will understand why it took 
more than one day to sell the entire collection at the Breker  

Auction in Cologne, Germany. After the first session in October 2019, 
the remainder of the Russo collection, and many more remarkable 
machines came under the hammer in Cologne on April 4. It was another 
magnificent selection of the rare, desirable and unique. 

 At The Breker Auction
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The Russo Collection

Lot 0129: 
 Jackson Typewriter, €18,000 (US$20,119. 
A rare and unique machine, the design 
of which has the type somersault to the 
platen from its resting position on an 
ink-pad. “Patented Jackson Typewriter, 
Boston, Massachusetts.” Serial no. 597

Lot 0181:  
Burnett Typewriter, €6,000 (US$6,706). 
Marketed by Sears and Roebuck, the very 
rare Burnett is in essence the prodigy of 
the Triumph Visible line. An otherwise 
relatively normal 4-bank front-strike 
machine, it is uniquely shaped, giving it the 
nickname “office urinal.” 

Lot 0137:  
McCool Typewriter, €13,000 (US$14,531). 
Manufactured and sold by the short-
lived Acme-Keystone Mfg. Co. - Beaver 
Falls, Pennsylvania in 1909.  
Extraordinarily rare American type-
wheel machine with 3-row keyboard 
and double shift, serial no. 1650.

Lot 0139: 
Sholes Visible Typewriter, €12,200 
(US$14,531). Patented in 1891, this 
last machine by Christopher Latham 
Sholes was produced in 1901 by his  
son Louis. This one, with serial number 
4135, is the third version of the machine,  
manufactured by Meiselbach  
Typewriter Co., in Kenosha, Wisconsin. 

▼
▼

▼

▼
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Other notable machines  
at the Breker auction were:
 

•Lot 0002: 
Remington no. 9A with Devanagari 
Keyboard, €3,400 (US$3,800) 

•Lot 0016: 
Taurus-Type Typewriter, 
€5,200 (US$5,812)

•Lot 0027:
International Typewriter,
€10,000 (US$11,177)

•Lot 0078:
Columbia no. 2 Typewriter, 
€4,000 (US$4,471)

•Lot 0092:
The Dart Marking Machine,
 €8,000 (US$8,942)

•Lot 0113:
Edison Mimeograph,
 €11,000 (US$12,295)

•Lot 0180: 
Fitch Typewriter, 
€11,000 (US$12,295)

Lot 0182:  
Granville Automatic Typewriter, 
€4,800 (US$5,3650. In the words of Geo. 
Carl Mares, in The History of the Typewriter 
(1909), “This machine is one of those 
which one ought to sympathise with, 
but cannot. Certainly, if one expects size 
for money one gets it in the Granville, 
although it is not unduly heavy.”

Lot 0157:  
Cash Typograph, €26,000 ($29,061). A 
unique design made in Connecticut, 
the Cash operates by having a flat platen 
which moves in all four directions, much 
like the later Elliot Fisher machines. 

Lot 0021: 
American Standard  Typewriter, 
€4,000 (US$4,471). Very similar to the 
Duplex #2, the American Standard was 
built briefly by the Duplex Co. after 
the departure of the original inven-
tor. Soon after the name was changed 
again, this time to Jewett. 

▼

▼

▼
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 Base Ball 12 

FEATURING: Typewriter 
company baseball teams, 
including those of OLIVER, 
REMINGTON, YOST,  
UNDERWOOD, and ROYAL. 
The 1906-07 OLIVERS nine 
are featured on the cover. 

AND: Twelve other articles 
on topics ranging from  
Philadelphia baseball pioneer 
Thomas Fitzgerald, to early 
Brooklyn baseball, and the 
game in Canada during 
World War I. 

Available now for pre-order from Amazon.  
Price: U.S.$ 40.00. (appears in Oct.2020)

The Typosphere 
Goes Virtual

We saw: 

• A fascinating presentation by 
Richard Milton of the United 
Kingdom on his Standard Folding 
Typewriter prototypes.

• Paul Robert (the Netherlands) 
discussed taking on the ETCetera  
Editor role. 

• Herman Price of West Virginia 
gave a brief tour of his office  
collection, which includes a  
Sholes and Glidden. 

• Martyn V. Halm of Amsterdam  
discussed the evolution of the  
Seidel & Naumann Erika machine. 

• Max Suravegin took us on a tour  
of his impressive Moscow 
museum of beautiful machines. 

Gracious thanks to Tom Vaughn  
of Indiana for jumpstarting the 
idea of a virtual meetup, and for 
the use of his Zoom account. Tip 
of the hat to Herman Price and 
Professor Richard Polt of Ohio for 
their guidance and support. Ad-
ditional meetups are planned for 
the future. ■

With a global pandemic keeping many of us away from our friends, and 
typewriter gatherings, a few collectors thought it would be fun to host a  
“virtual” gathering via Zoom. As a first attempt at a global meet-up, it was  

decided to keep things very simple. Fifty participants signed up and thirty-eight 
showed up from across the world. 

(Advertisements)

New Research on the Early Game 

Reproduction Decals for Antique Typewriters

TypewriterDecalShop
www.etsy.com/shop/TypewriterDecalShop

MORE 
THAN  

brands  and 
models available! 

If we don’t have it, 
WE’LL MAKE IT 

  COMPLETE LIST, 
  write to info@typewritermuseum.org

The finishing touch on your restoration
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This is the story of how I 
wanted a typewriter so much I 
basically made it myself. There 

is something insatiably appealing 
about non-standard typefaces. Script, 
Gothic, Old English, Vogue—these 
uniquely designed typefaces give 
character to each individual keystroke 
beyond what the rudimentary serifs 
would. My first love was always Vogue, 
a typeface sought by many collectors 
these days, and exceedingly difficult 
to find. I have yet to be successful, but 
another curious typeface I have had a 
keen eye for was script. This cursive-
like typeface draws the attention of 
many people for its unique design, 
some novices even doubting it existed 
on a typewriter.

The first script machine I ever got 
my hands on was a $40 SMC Galaxie. 
It was an ugly machine in my personal 
opinion, but the type was gorgeous. 
The thing about the Corona Script 
that most other manufacturers didn’t 
incorporate were the drop caps—most 
notably the capital J and the C, which 
dipped far below the writing line,  
giving the text an appealing flair. I 
sold the machine, not liking the style 
of the body, and sort of regretted that 
decision, always telling myself I would 
get another, an Olivetti or an Olympia, 
also with drop caps.

Earlier this year, another collector 
posted a listing for a Royal Empress in 
Old English. It was gorgeous, almost 
too gorgeous to be Royal, and indeed, 
as another wise collector pointed out, 
it wasn’t. The type was in fact changed 
at one point; it was a Smith-Corona 
designed typeface in a Royal typewrit-
er. “Ding!” I knew this was something 
I could do. I didn’t spend years solder-
ing stuff to not try and solder this, too. 
As luck would have it, a few days later 
I was offered a free Corona Electra in 
script. I snatched that up, and took it 

home. It was that same week that I also 
got my hands on a free Underwood no. 5. 
What a perfect zero-consequence chance 
to experiment! The Underwood was in 
less than ideal condition when it arrived, 
but on my desk I had a near mint 1927 
Royal P—one of my personal favorites. 
The mad scientist glint flickered in my 
eyes as I contemplated how willing I was 
to ruin two very good machines. Appar-
ently I was very willing, because a mere 
six hours later I was typing on a script 
1927 Model P, something I gleefully know 
none of you have likely ever done.

Beautiful abomination
So how did I create this beautiful abomi-
nation? For me it was a simple process. 
I measured both slugs to figure out the 
character size and slug size, to make sure 
that the letters would fit and print well. 
The Model P ended up having a larger 
diameter platen, so printing full let-
ters was no concern. Some of the script 
characters like the drop caps tended to be 
nearly twice the height of the standard 
Royal pica, so I needed to double-check 

that the extra 1/8th inch would fit within 
the body panels. The second issue was 
the keyboard layout. Since a cursive 
lowercase “L” is looped, it cannot be used 
to take the place of a designated “1”. The 
Royal P does not have a designated “1”, so 
I shuffled around some of the key legends 
and ditched the fraction key. Addition-
ally, I had to remove the plus and minus 
symbols to accommodate the conjoined 
script apostrophe and quotation to the 
right of the semicolon. The removal of 
these two keys allowed me to keep ev-
erything necessary to type whatever my 
heart desired. It certainly doesn’t desire 
math (a cheery goodbye to the math 
keys).

I know Model Ps like the back of my 
hand, so the first thing I did was take off 
the top dust mask (the pre-1930 ma-
chines having a double shell). After that, 
I removed the segment bearing rod and 
took each individual type bar out of the 
machine [Photo 1]. I would recommend 
care in making sure the wire linkages 

don’t fall out, but they all have match-
ing numbers should you experience a 
natural disaster disrupting your opera-
tion. Using a handheld butane blowtorch 
(a Jobon triple jet lighter), I was able to 
clear the solder from the script slugs and 
free them in under two seconds. Using a 
propane torch, I removed the slug from 
the Royal bar, and heated both the bar 
and the script slug before putting them 
together. I did not need any additional 
solder. One of the main things I had to 

by lucas dul

Typeface
Transplant
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keep track of was the type slug height. 
The slugs need to be placed high enough 
to avoid hitting the top of the type guide, 
so I used the solder line left from the 
old slug to line up the bottoms as best 
as I could. After burning my fingers 
pretty bad two or three times, I donned 
a welding glove and continued working. 
The entire operation was over in about 
four hours, with the slugs soldered and 
installed in the machine.

After running some preliminary tests, 
I ruled and marked which characters 
printed too high or too low, averaging out 
the evenly printing ones as a level line. 
Doing on-feet adjustments with a blow-
torch can prove harmful to the ribbon, 
platen, and paper, so I fashioned an 
aluminum shield that clipped under the 
ribbon vibrator and protected the machine 
from the heat. With a pair of vise grips 
holding the type bar, and some pliers in my 
gloved hand, I proceeded to individually 
heat and move each letter, estimating the 

distance [Photo 2]. Some slugs required 10 
or 15 heats before they were in a place I 
was pleased with. 

On-feet adjustments
A good practice I developed was typing 
words that included the letter I was 
working on. Slowly but surely, the 
print evened out and I was able to type 
without any major issues. I posted an 
article about the project on my blog and 
received a curious comment; someone 
mentioned I should have used a copper 
shim to adjust the type, and I thought 
that was brilliant. Too late for this proj-
ect, but now is a good time to share the 
thinking. This method involves a thin 
sheet of copper between the slug wall 
and the type bar—making sure all the 
solder has been removed. The friction fit 
will allow for on-feet adjustments before 
soldering, each slug being manually 
moved by hand. Then they get fluxed 
and soldered with the shim still in place.

Once I was happy with my machine, 
and had checked the text with a ruler, 
I placed the dust masks back on the 
machine and installed a solid black 
ribbon. Script, especially with drop 
caps, will not print properly on a  
two-color ribbon, but you can still 
utilize the lower portion of the ribbon 
by flipping the spools. All in all, I was 
pleased with the results and, as you 
can see, it really isn’t half bad. The 
letters don’t quite mesh together due 
to an escapement difference. Script 
utilizes a naturally tighter type to give 
it that handwritten feel, but the Royal 
spaces letters about a 1/32 of an inch 
too wide. That and the larger size of 
the slugs meant that some weren’t 
soldered perfectly straight, something 
I may go back in and fix at a later date. 
For now, I am very happy to be able to 
use such a gorgeous and mechanically 
perfect Model P, and type in a beauti-
fully designed typeface [Photos 3.–.6].■
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Ilearned that this cup [Figure 1] 
was from the last decade of the 
19th century, and that the image 

and the name of its owner, C.H. Cross, 
were painted by artists in the atelier 
of one of the two largest barber supply 
companies in the U.S., the Eugene 
Berninghaus Co. of Cincinnati, Ohio.
[Figure 2] On this and other mugs, these 
artists often used advertising for 

Writing Machine Occupational Shaving Mugs

Typewriters and shaving mugs, a natural pairing? No. But a cultural one? 
Absolutely! Early this year, I purchased a shaving mug with an image of 
a Caligraph no. 2 painted on it. Excited and charmed upon receipt of it, I 
immediately began researching it and attempted to discover more about 
what it was and why it was even made. It led me into the fascinating 
world of “barberiana.”

inspiration, such as the image on this 
1890 Caligraph trade card [Figure 3], which 
displays the same rectangular logo on 
the typebar plate that was not used on 
the actual machines. The wholesaler’s 
name on the bottom of the cup includes 
a trademark for their primary product, 
the “Climax” barber chair. The green 
“Made in Germany” stamp identifies the 
place where the factory that made the 
vessel was located. The country of origin 
was required after 1891 to be included on 
goods imported into the U.S.1

Surviving occupational shaving mugs 
rarely include any provenance data. 
All we know is the name of the owner, 
but not where and when they lived or 
what exactly their occupation was. A 
further complication is that the various 

calligraphic styles used in 
inscribing the names and, 
often, significant wear of the 
gold lettering, makes clear 
identification of the name 
impossible. Most of the script 
styles fall into the category 
called “black letter,”  
a hodgepodge of letter styles 
that for today’s readers 
results in misidentification 
of the name. Here is a chart 
displaying a commonly 
used example of black letter 
calligraphy. [Figure 4] Using 
this as a basis, the name on 
the Caligraph mug is “C.H. 
Cross.” My research failed to 
yield anyone with that name 
that was identified with 
an occupation associated 
with typewriters. However, 
some degree of success was 
achieved in researching the 
possible owners of four of 
the six additional ones. These 
additional six mugs include two 
with Remington model no. 2 paintings 
on them, one each with a Remington no. 
6, a National, an Oliver no. 3, and a Hall 
model no. 1 index.

 
Occupational Shaving Mugs
The cultural bond between typewriters 
and shaving mugs is rooted in the history 
of barbershops, shaving, and the shops’ 
role in the lives of their patrons. 
The shaving mug was a fundamental tool 

by peter weil
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A Pleasurable Luxury 
Between the 1860s and 1920s, shaving 
mugs were common possessions. While 
mugs were used at home, most men 
living in rapidly expanding urban areas 
wanted to go at least once a week to a 
barbershop for a professional shave. 
For many, the barber’s removal of their 
whiskers was the only shave of the 
week. De-facto stubble, for many, was 
the style, as, for very different reasons, 
it is often today. For men working on 
six-day-a-week schedules, the best 
moment for a good shave was either 
Sunday or Saturday afternoon. Tonsorial 
parlors rapidly expanded in number 
and size as immigration grew and jobs 
moved increasingly to cities and towns. 
A man tended to frequent only one 
shop and there joined other men to talk 
about local news, sports, politics, and 
other topics of the day. Before the end 
of the 19th century, mutual activities 
also included group singing at many 
shops.3 The venues also expanded to 

of barbershops. It was used both to store 
soap pucks and to build and store lather 
for use with a straight razor, without 
getting the user’s hands soapy. Soapy 
hands would add to the risks involved 
with the shaver’s use of a straight razor, 
which was aptly called the “cut-throat.”

The mugs are part of a larger 
collectors’ category called “barberiana.” 
Author and barberiana collector Keith 
Estep rightly describes occupational 
shaving mugs as windows in time, 
informing us of what work a real person 
did and what tools he used. They are a 
form of folk art.2 Typewriter-themed 
shaving mugs are in a larger category 
of mugs termed “advance grade.” 
Cups in this category include painted 
illustrations with symbols and scenes 
that are emblematic of the jobs of 
professionals and common laborers. 
Mugs with typewriter illustrations 
thus were owned by typists, court 
reporters, authors, repairmen, and 
typewriter salesmen.

include competitive on-site leisure 
activities, such as billiards and darts. 
The barbershop did not allow women, 
and each shop, in essence, became a 
kind of men’s club. For many, needing 
a shave was an excuse for engaging 
in male camaraderie at a location 
divorced from his work and family. 
Barbershops today play a similar 
role in western Asia and migrant 
communities in the West. 

It was a pleasurable luxury for the 
customers to sit in the special chairs 
while the barber used a brush to whip 
up a lather in a cup to then spread 
it over the chin and cheeks. Around 
1880, with the rising awareness of 
the importance of hygiene, a belief 
developed that the single shaving mug 
that the barber used for all his clients 
could cause a kind of skin rash. To 
avoid this it was ruled that each client 
had to provide his own soap mug, 
and each mug would be stored at the 
parlor he frequented. This became an 
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additional source of the barber’s income. 
While some shops initially identified 
client’s cups with numbers, it quickly 
became common for the name of the 
client to be painted on his cup, soon to 
be followed by further customization 
with an object or scene representing 
a personal quality or the profession of 
the owner. The most frequently found 
mugs represent common professions 
like a butcher, because virtually every 
town had a butcher. Less common were 
symbols and scenes indicating masons, 
plasterers, and carpenters. The  
workshops  had a number of standard 
designs available to cover the most 
common professions. They were also 
a form of advertising to other “club” 
members. For example, see this cup 
belonging to a mason. [Figure 5] Among  
the rarest of occupational shaving cups 
are those that feature typewriters. 

The shaving mugs were usually 
displayed on one or more racks in the 
barbershop. In shops with two or more 
barbers, each barber often had his own 
rack that was filled with the mugs of 
his regulars. The more important and 
complexly painted the image, the higher 
the asserted status of the cup’s owner.4 
And, the number of cups displayed 
was seen as an indication of the extent 
of the success of each barber and the 
establishment as a whole. Such displays 
are seen in the ca. 1910 photograph and 
on a barber’s personal shaving cup. 
 [Figures 6 (pg.11)-and 7]

Production
Most occupational shaving mugs 
made between 1885 and 1915 were 
manufactured as “standard blanks” in 
western European factories. A blank 
was usually white with a mirror-finish 
gold band around the top and the base. 
Additional decoration might have 
included another gold band just above  
the base and a color glaze or “wrap” 
applied to varying portions of the 
cylinder. While they came in a wide 
range of heights, the most common were 
3.5-3.75 inches (or 8.9-9.5 cm) high. The 
body of the cup was tapered, with the 
largest diameter at the top. The upper 
edge or “lip” was rounded and the base 
was about the same diameter as the top, 
about 3.75 inches (9.5 cm). The initials 
or name of the illustrator was rarely 
painted on the base.
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The main U.S. importers of blanks 
were the Eugene Berninghaus Co. in 
Cincinnati, Ohio, and Koken Barber 
Supply Co. in St. Louis, Missouri. Both 
companies had special departments that 
employed artists to decorate the cups 
with the owner’s name and custom-
ordered designs. 

Typical for occupational mugs was a 
painting of a tool representing the future 
owner’s occupation, such as a typewriter. 
A more elaborate form of illustration, 
referred to as a “working“ one, shows 
the customer at work with his tools. 
These are usually painted in multiple 
colors. For example, see this cup made 
for a blacksmith. [Figure 8] Instead of a 
painted illustration, a photograph might 
be copied. The customer submitted a 
photo with the order, and the decorating 
department would copy the image 
directly onto the cup and fire it like the 
painted cups.5

The occupational illustration itself 
usually was framed by a gold design 
called a “cartouche,” which was pre-
applied to the blank by the factory as 
specified by the supply house. Generally, 
mugs with sweeping fern cartouches 
were sold in the Northeast U.S, while 
those sold in the Midwest and West tend 
to have a grapevine design, as on the 
Caligraph mug from Berninghaus in 
Ohio. 

The average retailprice of an 
occupational mug was around $ 3.50 
during the 1890-1910 period, but an 
elaborately-illustrated mug might 
have cost three times that amount. 
Most customers ordered shaving mugs 
through their barbers, who paid a 
wholesale price for the mug and added a 
50% or more markup. 

The demise of the importance of 
shaving mugs began at the start of World 
War I and with the introduction of the 
Gillette safety razor. Even worse, though 
men often worked six days a week and 
went to the barber shop after church 
on Sunday, blue laws prohibiting retail 
business on Sundays closed barbershops 
on that day. The Sunday afternoon 
rambling discussions of community, 
news, political debates, and breaking 
out in song were eliminated for a large 
proportion of the men of the community. 
And, as the length of the work day 
decreased to eight hours and the work 
week to five days, the number of men in 

a shop at any one time also decreased. 
With these changes, the men’s club 
character of the barbershop was 
diminished in many communities. 

Typewriter Shaving Mugs
The heyday of the occupational 
shaving mug was between 1880 and 
1920. At the beginning of this period 
typewriter-centered male occupations 
included typist, clerk typist, and 
stenographer, and these occupations 
were not yet culturally identified as 
feminine. An example can be seen in 
Frank H. Bowen’s late 1880s business 
card. [Figure 9] 

Men constituted a shrinking 
portion of these positions from 1880 
and on, as women began increasingly 
replacing the men. In 1880, men held 
60% of such jobs, but by the end of 
that decade their proportion had 
dropped to about 35%. By 1900 that 
proportion had dropped to only 25%, 
about the year that this photograph 

was taken of a man typing in an 
accounting office in Cook, Nebraska, 
on a Caligraph model 2 or 3.[Figure 10]  
By 1930, men’s presence in these 
office occupations had been virtually 
eliminated, representing only 5%.7 
The occupational identification of 
men with typewriters ended no later 
than early in the first decade of the 
20th century. The majority of the 
surviving mugs appear to have been 
commissioned between the late 1880s 
and about 1905

As fascinating as the cups are, 
what interests me the most is the 
linkage between the mugs and their 
original owners and their occupations. 
My research turned up tantalizing 
possibilities for four of the seven cups, 
but their identities must be considered 
as probable in varying degrees and 
not definite. For two of the cups, the 
Oliver and the Hall ones, little or no 
documented data was found, but I 
offer some educated guesses.
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The Remington No. 6 
Shaving Mug
The mug decorated with the 
Remington no. 6 belonged to an 
“A.H. Nicholas.” 14 [Figure 11] The 
blank cup was manufactured by 
Limoges in France, but there is no 
wholesaler’s mark. The illustration 

of the typewriter includes a facsimile 
of Nicholas himself working at his 
desk. It is the only one of the writing 
machine cups that possesses a “working” 
painting of an occupation. As such, it was 
originally the most expensive of all the 
seven cups presented here. My research 
found an A.H. Nicholas who was a likely 

typewriter user. He was an author who 
wrote about spiritualism. The earliest 
of his publications found was a series of 
chapters of a book, Experiences in the Life 
of a Spiritualist.8

From the beginning of the marketing 
of typewriters, authors were targeted 
as potential buyers. And, if my 
identification is correct, Nicholas 
definitely was a likely user of the 
Remington on his shaving mug. No other 
information was found about him. The 
date for its purchase would be between 
ca. 1895, a few years after the upstrike 
Remington 6 was introduced, and ca. 
1910, a point at which such machines 
were often being replaced by front-strike 
machines. 

Typewriter No.2 Shaving Mugs
Two other Remington shaving mugs are 
clearly each embellished with a model 2 
typewriter. The first was owned by one 
Albert E. Manning [Figure 12] and includes 
a painting that is again clearly derived 
from an advertisement. The mug was 
made as a blank in France by Limoges 
and was painted and wholesaled by 
Ransom and Co., Toledo, Ohio. The Albert 
E. Manning I identified was born in 1871, 
and is documented as becoming a court 
reporter for the State of Michigan in 
July, 1896, and the next year as becoming 
a “clerk” to five committees of the 
Michigan State Legislature. By 1907, he 
had been promoted to Chief Clerk of the 
Michigan State Banking Commission. All 
of these occupations were undertaken in 
Lansing, the state’s capital. Manning was 
born in Canada. He officially migrated 
to Michigan in 1898, but the records 
show his first employment there two 
years earlier. The date of Manning’s 
mug, if it is his, ranges from ca. 1898-
1905 or so. I like to imagine Manning’s 
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going weekly or more frequently to one 
of the Lansing’s barber emporiums and 
kibitzing with the “boys,” an activity that 
surely would have benefitted his career. 

The other Remington model 2 cup was 
owned by a Walter J. Fritz. [Figure 13] There 
are no markings from its manufacturer 
or wholesaler, but the fern-themed 
cartouche is suggestive of an origin of 
the finished version from a northeastern 
U.S. wholesaler, consistent with the 
residences of both possible original 
owners. I found two good candidates for 
its original owner, a “Walter Joseph Fritz” 
(1896-1954) of Pittsburgh, Pennsylvania 
and a “Walter Fritz” of the New York 
City area. Walter J. is documented as 
being a “packer” in 1917, an occupation 
in which he is unlikely to have used any 
typewriter. However, in the next year 
and at 22 years of age, he was drafted 
into the U.S. Army and became a corporal 
and, then, sergeant in two administrative 
units, a “Personnel Adjutant 
Detachment” and a “Department of 
Brigade,” at various military facilities 
in the United States, where he may 
have served as a clerk-typist. After the 
war, in 1920, he became a bookkeeper 
for a music store in his hometown and, 
for the remainder of his working life, 
his occupation is listed in the census 
as a “manager.” If the owner of this 
cup is Walter Joseph, it is reasonable to 
conclude that the cup was not purchased 
by him until during, or more likely, after 
World War 1. As such it would have been 
one of the last typewriter cups created. 
A second possible owner of the cup is 
a “Walter Fritz” who was a clerk and a 
junior assistant for the State of New York 
Civil Service Commission between 1913 
and 1917. If he was the original owner, the 
cup might date from close to his first year 
of employment as a clerk/clerk typist. 

The National Shaving Mug
The next shaving mug is decorated with 
a painting of the National model no. 1 
typewriter. It is striking to find such a 
rare machine illustrated on an already 
rare item like a typewriter-related 
shaving cup. [Figure 14] The logo marked 
on the cup’s base is “D&C,” accompanied 
by the word “France.” The artist at the 
supply house that painted it likely used 
National advertising material, such 
as this image from an October 1890, 

letterhead, as a model for his work. 
[Figure 15] The National mug is one of 
the tallest presented here at 4.5 inches 
(11.4cm) high. The name of the original 
owner, barely legible, is “Wm. H. Spahr.” 
I found no credibly applicable results 
as to the identity of the man. The grape 
leaf cartouche used by Midwestern 
or Western supply houses indicates 

that the original owner probably lived 
in the region. The mug may have 
been made in the early 1890s, since 
the National no. 1 was introduced in 
1888. Full production was initiated 
the following year, but ended in 1891. 
A relatively small number of the 
machines, especially the model 1, were 
ever sold. If the owner ordered it as a 



19

18

16 • ETCetera No. 129 • Summer 2020

new machine during this period, it 
seems likely that the mug’s production 
would date to close to the purchase of the 
machine. However, this date is, at best, 
speculative. 
 
The Oliver Shaving Mug
The  occupational shaving mug decorated 
with an image of an Oliver no. 3 is the 
only one with a photograph of the 
typewriter imprinted on it. [Figure 16 ] 
Photographic images of any kind on 
shaving mugs are rare, and this mug, 
like the one with the National, may be 
either unique or nearly so. The image 
is, in fact, a logo that itself includes 
a photograph. See, for example, this 
logo from an Oliver Typewriter Co. 
advertising postcard. [Figure 17] Customers 
desiring photographic decoration on 
their cups were required to submit a 
print to the supply company which then 
re-photographed the print, printed it on 
an emulsion applied to the blank, and 
then re-fired it. The fact that this is a 
logo for the product and not, simply, an 
image of the typewriter may indicate 
that the original owner was in some 
way connected to the Oliver company, 
likely in sales. This suggestion is further 
supported by the fact that during the 
sales period of the model 3, i.e., 1898-
1907, Oliver introduced the logo and 
referred to each of its local branch sales 
teams as a “Red Circle.”9 In contrast to the 
other typewriter-related mugs presented 

1. The approximate date of the 1890s attributed 

to the Caligraph mug is based on the fact that 

Berninghaus introduced its Climax chair in 1887 

and replaced it with another product, the Hercules 

chair, in 1901. The change is found on some other 

mugs. Moreover, a United States law requiring 

that the country of origin be marked on products 

imported into the U.S. did not go into effect until 

1891. While factories in Germany began to mark 

their country of origin as early as 1887 in response 

to British legislation, it was not a common practice 

on the U.S. market before the U.S. law went into 

effect. This creates a probable window of 1891-

1901 for this mug. The period can be somewhat 

narrowed because the Berninghaus trademark 

on this cup is a second, later one featuring the 

Climax chair. The first included an actual image 

of the chair, whereas the one on this cup came 

into use around 1893 or so. Thus 1893-1900 is the 

approximate period in which the mug was purchased 

by Cross.

2. Estep, 1995, 33. Note that the “occupational category” 

includes not only specific jobs, but also, hobbies and 

leisure activity. For my purposes, it is only the former 

that are focused on here.

3. Generally, these were not barbershop quartets. They 

develop later, primarily during  the first decade of the 

20th century. 

4. Paintings on mugs were selected by the owner and 

constituted an assertion of that person’s character 

and social status. The most common and lowest-status 

personal emblems depicted on cups included a flower, 

a fishing pole, a flag, or a symbol for the owner’s 

fraternal organization. 

5. Some of the artists were not part of art departments of 

barber supply houses. Instead, individual artists were 

hired by the smaller houses on temporary contracts. 

In addition, there were independent, often local artists 

who were hired directly by barbers. This tended to 

increase the barber’s profit on each mug.

6.  $3.50 in 1900 is the equivalent of $105.00 in 2020 

dollars. $16.50 in 1900 is the 2020 equivalent of $507.00. 

7. Data on the gender of the most common office 

occupations is from Davies 1972, Table 1 “Clerical 

Workers in the United States by Sex: 1870-1930.”

8. Chapter III appeared in a Cincinnati, Ohio newspaper 

on May 24, 1890. 

9.  The source for the image of Manning’s mug is https://

www.worthpoint.com/ The source for the ad is an 

October, 1892, issue of Century Illustrated Monthly. 

Note that the cartouche is a fern design, more typical 

of Northeastern wholesalers than this Midwestern 

one. Thus, the common assumption that the cartouche 

always indicates the location of the wholesaler is not 

fully justified.

10. For example, see the discussion of the Cincinnati Red 

Circle in The Oliver Bulletin, December 10, 1905.

11. See Weil, 2018, 10-11 for discussion of the second 

version of the model 1 Hall. 

 

Endnotes
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here, the name of the original owner is 
not visible in any of the photographs 
of the shaving mug. The Worthpoint 
site gives the name as “A. Statton,” but 
the auction sites, and often the books, 
so frequently misread the black letter 
script in the names that I decided to 
view Worthpoint’s information as only 
a possibility for the name. I did research 
it and found no data in the books and 
online databases I used, but when I 
modified the search to “A. Stratton,” I 
obtained a strongly possible hit in the 
form of a person named “William A. 
Stratton.” William A. is listed in the 
1910 U.S. Census as a traveling salesman 
for a typewriter company in Seattle, 
Washington. He does not appear in the 
1900 census at all, but even with a census 
date three years after Oliver had shifted 
to the no. 5 as its primary product, he is 
the best candidate for the ownership of 
the mug. 

The Hall Index Shaving Mug
This brings us to the last of the 
typewriter shaving mugs discovered, 
one emblazoned with the first model of 
the Hall index, second version, usually 
referred to as the “Model 1 Hall.” 

[Figure 18] The elaborate, colored 
representation of the typewriter is again 
drawn from advertising media such as 
this ad. [Figure 19] The model is a second 
version of the Hall no. 1, indicated by 
the position of the bell on the horizontal 

margin rod in combination with the 
wide nickel-plated keypad. The second 
version was introduced in New York in 
about 1884 but continued to be made 
in Salem, Massachusetts, in 1886 prior 
to the introduction of the significantly 
changed Salem New Model Hall in 1887.10 
Thus, if the cup was purchased when the 
typewriter was new, the earliest possible 
date for the painting of this cup would 
be 1884 and the latest would be around 
1886-87. The manufacturer of the blank 
was D&C, but, the country of origin is 
not stamped on the base in this case. The 
date that the stamp was mandated as an 
 imported good was 1891, and French 
manufacturers are not indicated as 
having marked goods sent to the U.S. 
with the name of their country before 
1891. This is the basis for suggesting that 
the cup was made before or early in the 
year. This yields an approximate date 
range from 1884-1891. 
The Hall mug was a fairly expensive one 
when it was ordered. The painting of 
the typewriter is multi-colored, and it 
includes a maroon “wrap” around much 
of the cup. The name of the original 
owner is E.C. Bates, but my research of 
that name produced no results.  

Discovering history
Typewriters and occupational shaving 
mugs as an exclusively male object are 
a combination created by the culture of 
work and work scheduling, 

industrialization, and urbanization. 
The needs associated with shaving 
and razor technology symbolically 
placed typewriters and their users at 
the razor’s edge. The soap-containing 
vessels contain elements of the 
personal histories and identities of 
their original owners, just as do the 
collectible typewriters painted on them 
 and those we collect. And the 
challenge for us is to discover that 
history, at least a partial biography, 
and learn more about our machines 
and the objects owners purchased in 
connection with them. Typewriters 
were not ever simply things, but 
were infused with the identity and 
lives of their users and owners. This 
article has been an attempt, despite 
the limited information found, to 
convey the sheer fun of finding and 
researching typewriter occupational 
shaving mugs. Lather up! 
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ExposedA Blickensderfer

by richard panofsky

Among the papers of my great 
grandfather, the American 
painter and illustrator  

Frederick Melville DuMond (1867-1927), 
I recently discovered a design that 
turned out to be the only known 
contemporary depiction of the elusive 
Blickensderfer Electric Typewriter 
that was not produced by the Blick-
ensderfer Typewriter Company itself, 
or by its French licensor Dactyle. 

My great-grandfather sometimes 
worked with his brother Frank Vincent  
DuMond on commercial designs and 
book illustrations. Both were trained 
as artists in France, and Frank Vincent 
(1865-1951) is an important name in the 
school of American impressionism.  
He also worked as an art teacher to 
such famous artists as Norman Rock-
well and Georgia O’Keeffe. My great-
grandfather is also remembered, but 
as a lesser name in landscape painting, 
for paintings in the American south-
west. He led an adventuresome and  
interesting life.

In the year 1900, the two brothers 
produced the cover illustration for 
the 1900-1901 school year prospectus 
booklet for the Bryant & Stratton busi-
ness school in Boston. In it, the school 
claimed to offer electric typewriters to 
its students: 

“The Electric Typewriting Machine which 
will be used in the Bryant & Stratton 
School, of Boston, does away with all the 
hammering, pounding and noise of what 
has been called the standard machines for 
the past few years, and is as far in advance 
of them in ease of running as the modern 
horseless carriage is in advance of the old 
wheelbarrow and hand-cart of our fore-
fathers. This machine can be adjusted to 
run slow or fast at the will of the opera-
tor, with any key-board desired, and any 
change in style of type, or to write in any 
known language, in a few seconds. 
All the standard machines will also be pro-
vided in large numbers as usual, and pu-
pils may have the use of any machine they 
desire to learn to operate.”

The cover illustration is a typical drawn 
illustration for the period. It shows a 
 student sitting at an electric machine 
who has produced a typed page that a 
teacher is admiring. Above the typewrit-
er is a sign, “Typewriting by Electricity”; 
and a visible cord runs from the machine 
up to a ceiling lamp fixture, with exciting 
electrical zap marks showing.

I am not a typewriter aficionado, so 
I approached the editors of ETCetera to 
find out more about the machine de-
picted in this image. It was immediately 
identified as the early model of the  

Blickensderfer Electric, as it is also seen 
on the brochures the Blickensderfer 
company produced for the Pan-American 
Exposition of 1901. 

The image raised a number of ques-
tions, and together we came to the follow-
ing, in part necessarily speculative analysis. 

Light and Humorous 
The image seems intended to be light 
and humorous, in certain ways, but it 
tells a little story about student success. 
The red-headed young woman student 
sits at the machine proudly showing 
her just-produced typed sample, which 
the teacher admires in an exaggerated 
manner. They are wearing modern, styl-
ish clothing, the teacher's dress more 
restrained than the student's. The rhyme 
between the flower in the student's hair 
and the flowers in the vase makes a nice 
touch. The out-of-focus figures to the 
rear seem to be standing back, showing 
awe or even trepidation! And this adds a 
touch of humor, but it also stresses the 
confident modernity of the attractive 
young student at the machine. I find the 
little zappy electricity lines at the light 
fixture to be amusing—and this place-
ment was realistic, since the wall outlet 
was quite unknown.

To me, the image emphasizes a con-
temporary and progressive image for the 
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The Blick Electric  
illustration as we know it 
from the 1901 brochure. 

▼

▼
The Blick Electric exposed 
by the author’s great-
grandfather.
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school. Attractive and lively, the young 
female student is shown as being self 
possessed, confident in her abilities 
as well as appearance. Appealing to 
potential women students, the picture 
shows a scene of modern and confi-
dent womanhood; and I imagine the 
potential male students would not be 
insensitive to the appeal of joining a 
school with such women in it. 

Exaggerated Form 
What is striking about the machine 
itself is, first of all, that it is presented 
in a larger-than-life shape, taking up 
almost a quarter of the entire image. 
The ETCetera editors pointed out that 
this is most likely a form of artistic 
license in order to place emphasis on 
the machine. Had it been scaled to its 
natural proportions, it would have 
been lower than the vase of flowers 
placed in front of it. It is interesting 
to note that before the technique of 
perspective was introduced in West-
ern painting during the Renaissance, 
this was the common way to create 
hierarchy of characters in paintings. 
And many collectors will be reminded 
of a well-known ad for the Hall type-
writer that presents the machine in an 
equally exaggerated form.

More important is that the type-
writer is presented here “in the nude,” 
with the front cover removed and 
its complex interior in full view. The 
picture shows a very exact representa-
tion of the inner parts of the machine. 
It raises the question whether my 
great-grandfather actually had use 

of the machine as a model. To my eye, 
the portrayal is detailed and, if we could 
say so, “loving” in its appreciation for 
engineering details. It’s a study of the 
machine as a beautiful thing. We can also 
see that showing the engineering details 
may have added to the school’s interest in 
portraying itself as innovatively modern. 
Besides, my great-grandfather had a spe-
cial and life-long interest in mechanical 
things and modern engineering. He had 
a degree in civil engineering, a two-year 
post high school degree, which was typi-
cal for those times, earned from the Me-
chanics Institute in Rochester, New York. 
This would give him an enhanced ability 
to understand and draw the mechanical 
workings of the machine. He was proud 
all his life of his engineering abilities 
and draftsmanship. Of course there is 
no proving it, but I imagine in the two 
brothers’ collaboration, it was Melville 
who focused on drawing the machine. 

Teaching Instrument
Melville continued to have an association 
with the school through most of the first 
decade of the century, producing elegant 
etching-style drawings of contemporary 
scenes in Boston as well as interior views 
of the Bryant & Stratton school for ad-
ditional years’ brochures. But after this 
1900 booklet, the Blick Electric is neither 
portrayed nor mentioned as available to 
the students. 

It is theoretically possible that my 
great-grandfather traveled to the patent 
office in Washington, D.C., to work with 
the patent drawings, but it seems more 
likely that he worked with the actual 

machine in his studio or at the school 
site. And that raises the most important 
questions: Did the Bryant & Stratton 
school actually obtain this early ver-
sion of the Blickensderfer Electric, and 
was it used as a teaching instrument? It 
was not yet in active production; yet the 
students would be disappointed to arrive 
in the fall and learn there was no electric 
machine to be seen! 

What we know is that the Blickens-
derfer Electric appeared only in this 
1900-1901 brochure for the school. Later 
editions do not mention the machine at 
least through 1907, indicating that more 
examples perhaps weren’t delivered or 
that working with them was not the suc-
cess the school clearly hoped for. Unfor-
tunately the school, which still exists 
with campuses in many locations, has  
not (yet) responded to my request 
 for information. ■ 

Richard Panofsky is a retired academic 
administrator in Massachusetts who likes 
to spend summers in New Mexico and is 
currently working to revise his scholarly 
book about his great-grandfather, Art 
and Ambition, 1887-1927: Frederick Melville 
DuMond, An American Painter of his Time 
(Raleigh, NC: Lulu, 2010).

▼

A rare photo of the production of the Blick Electric, 
from a 1913 corporate brochure. 
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Don’t worry, you won’t be  
getting a basic course in 
accounting here. I wouldn’t know 

enough to teach it, and wouldn’t want to. 
It’s supposed to be a pretty dry subject, 
anyway. Let’s turn instead to a story that 
I—unfortunately—had to live through.

A few weeks ago, my longtime friend 
and fellow collector Werner B. died 
unexpectedly, with no warning, at the 
age of barely 64. Like me, he collected 
typewriters—an unusual hobby that is 
not always understood. How can people 
hoard old typewriters? It’s absurd for 
some, and lucky for others. 

Now, over the last 40 years, Werner 
had assembled a wide-ranging and, to my 
knowledge, valuable collection of more 
than 100 machines. Unfortunately, as 
is often the case, during his lifetime no 
one in his family had taken an interest 
in his hobby or shared his enjoyment 
of the machines. In fact, he was almost 
always teased when he added yet another 
typewriter to his collection. “What’s 
supposed to happen with this junk 
when you’re not around anymore?” was 
an often-posed question, to which he 
naturally had no answer—especially 
after so much rejection. But now, that 
very situation had come to pass. What 
would become of the machines? His 
widow didn’t want the typewriters to 
stick around—why would she? They had 
always been a thorn in her side.

Since she knew me from various 
phone calls, and knew that I was another 

“typewriter nut,” she called me up one 
day. In the course of the conversation, 
she offered me the entire collection 
for the ridiculous price of 2000 euros. 
I was baffled: 100 machines for 2000 
euros? That couldn’t be true. From 
Werner, I knew what machines were 
in his collection. This would have been 
far below a fair price. Here I could have 
pounced on the deal, but I wouldn’t have 
felt right about it. Besides, I wouldn’t 
have had enough room to add so many 
typewriters to my own. “How did you 
reach this price?” I asked her.

“Very simple. My husband wrote down 
every purchase during his lifetime: 
who he bought the machines from, and 
above all, at what price. He kept the 
books properly, so to speak. The things 
weren’t expensive, and since he didn’t pay 
much for them, I don’t really care about 
making a profit. He always showed me 
the receipts. Sometimes it was 5 euros, 
sometimes 10 or 20; never more.”

Now, I know some collectors who sold 
machines to Werner. From talking 
to them, I learned that they usually 
prepared two receipts for him: one for 
the real selling price, and one to show 
at home. This was the secret of the 
collection’s low value in the eyes of his 
wife. But what was the reason for this—
let’s call it concealment—on the part of 
the otherwise so honest Werner B.? 
During his lifetime, he simply didn’t 

want to constantly hear about how 
much money he was spending on his 
misunderstood hobby, and didn’t want 
to keep justifying his expenses. If his 
wife had been more understanding—
and by the way, there was nothing 
else that she felt was missing in their 
marriage—they would both have had 
more enjoyment in the hobby and in 
life. Would have, would have—but 
now it’s too late. So the enjoyment was 
only on his part, and it was repressed 
to boot.

Since the widow had turned to me, 
I was able to warn her against some 
significant financial losses. But what 
if she hadn’t phoned or reached me? 
She would have had a happier memory 
of her Werner, to be sure—and the 
buyer of the machines would still be 
happy about it today, and would be 
rubbing his hands. I don’t know what 
she thinks of Werner now; I hope her 
opinion isn’t too low. The typewriter 
collection was surely not the most 
important thing in their lives. The 
typewriters are now, in part, back 
where they came from, and where 
they will reach a normal price: at an 
auction. Maybe the profit will bring 
a smile to the wife of my all-too-soon 
deceased friend Werner. ■

 
PS: Naturally, all this is not just about 
typewriter collecting—as I’m sure 
you realize.

by hans-peter günther

Bookkeeping
Double-entry 
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I have taken several Hammond 
carriages apart in order to get 
them re-plated, and also to get the 

two rollers out so I can re-cover them 
as well. The carriage is a real pain 
to put back together because of two 
small springs that are very strong and 
are installed in each of the carriage 
end pieces. [Photo 1]

They put pressure on a rod that 
connects from one end piece of the 
carriage to the other, and the rod also 
has a couple of arms that hold the 
larger of the two rollers. The springs 
allow the large roller to keep constant 
pressure against the small roller in 
order to hold the paper while you are 
typing. Getting the first spring in place 
is no problem, because there is no 
pressure when putting one end piece 
together with the two connecting rods 
and small roller in it. But once you 
put the connecting rods and small 
roller into the other end piece of the 
carriage, you will then need to get that 
last spring into a slot in the end piece. 
[Photo 2]

This requires a lot of strength and 
skill to push it into position where the 
slot is located, and then move it into 
the slot. All this time you have  
 

to hold a lot of pressure against that little 
spring with a screwdriver, and hope it 
doesn’t slip off the end and cause you 
to start over.  Sometimes it may take 
dozens of attempts to get it into the 
slot. I decided, after having spent most 
of the day putting this Hammond no. 1 
carriage back together, that I had to come 
up with a better way to do this step. I 
first took my Dremel tool and put a slot 
into the end of a brand new screwdriver 
that I bought for this purpose. It worked 
great, as far as pushing it up to where it 
was even with the slot, but I had no way 
to push it sideways into the slot. I then 
went back and cut the slot in the side of 
the screwdriver blade, as you will see in 
the photos, and that did exactly what I 
needed it to do. It allowed me to push the 
spring to where the slot is located, and 
then push it to one side and into the slot. 
[Photo 3 & 4]

I have rebuilt several Hammond 
carriages, and always hated to get to this 
step when putting them back together. 
Now I won't have to dread it anymore, 
and I think this little technique just 
might help other Hammond collectors 
who have experienced the same 
frustration that I have had whenever 
putting a Hammond carriage back 
together. [Photo 5] ■

by richard boydstun

Replacing the Springs on a

Here is a little Hammond “problem” that I just overcame recently. It 
may look insignificant but believe me, it has always been a “major issue” 
whenever I have taken a Hammond carriage apart. I don't know if any 
other Hammond collectors have ever addressed this problem before, but 
I wanted to share it.

The Repair Bench

Hammond Carriage
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New on
the Shelf

Richard 
Mohlman: Fox 
portable no. 3 
#12577, Remington 
Standard no. 2 
#87521, New 
Franklin #5462, 
Victor Portable

Tyler Menard: 
Commercial 
Visible, 
Williams no. 2, 
New Franklin, 
Pittsburg Visible, 
Hammond 1b, 
Hammond Anvil 
and Shuttle,  
Fay-Sholes no. 6

Richard Polt: Orga Privat 7 w/ 
Fraktur type

Gabriel Marguglio: National no. 1 
with related letter from company

Thomas Kramer: Crandall no. 1, 
Morris, Sterling
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Around the World
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ancmeca.org

No. 119, April 2020
English translation now available in the members’ 
area at ifhb.de. Click “HBw appendix” on the left
• Life story of a 1978 Erika• Silma stenotype•  
Mystery typewriter from 1996

April 2020
with English translations and summaries
• Facit/accordion hybrid?• Canceled meetings• 
Klein-Adler “Travelling Model”

May 2020
• restoring a Mercedes 2• Ruf 24/Protos, s.n. 
#12• Kosmopolit found• Piana prototype•  
Regent standard• eBay highlights

June 2020
• Ad for gold-plated Princess 300• Louis Vuit-
ton typewriter (plated Smith-Corona)• Mars 
(Invicta)

July-August 2020
• Phoenix standard typewriter (Kürth)

No. 78, April 2020
• 25th anniversary of the Italian office machine  
collectors’ association• Camillo Olivetti on  
Giuseppe Ravizza• Olivetti ET121A• 
Olivetti Valentine 

No. 60, March 2020
• Sept. 2019 ANCMECA meeting• Russo  
collection auction 

Günther Pschibl: Mignon 4 with 
marbleized paint, #362308

(continued)
New on the Shelf

Dale Schellenger: Helios-Klimax 
#14612, Virotyp #7572 with traveling 
and standard carriages and box, Edison 
Margin Justifier #2939 for Underwood 
14” carriage with pica ruler and box David Steinbeck: Fox no. 24, 

Caligraph 2

Bill Lund: Mead, Roxy

Reinmar Wochinz: Blickensderfer 
Oriental, Salter Visible, Remington no. 9 
with Gujarati keyboard, Virocyl 

Peter Weil: Duplex and Jewett 
Typewriters historical archive 
with over 400 letters as well as 
financial information about the 
company. (Article follows.)
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