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at october’s busy typewriter lovers’ 
gathering at the Chestnut Ridge Type-
writer Museum in West Virginia (the 
home of Herman Price), Gabe Burbano 
was honored with the latest QWERTY 
Award for service to the collectors’ com-
munity. He more than earned it for orga-
nizing the 2014 meeting in Milwaukee. 
Gabe has also taken the initiative to start 
a Facebook page for the ETCA. Thank 
you, Gabe! Gabe’s honor comes on the 
heels of other richly deserved QWERTYs: 
to Robert Messenger and Mike Brown in 
2014 (ETCetera no. 106/107, p. 3) and Peter 
Weil in 2013.

Every ETCetera reader knows Peter 
for his entertaining and thoroughly 
researched investigations of the world of 
typewriter ephemera. They are the clos-
est we can come to time travel, and they 
put his skills as a cultural anthropologist 
on full display. Our German translators 
have told me over the years that “Ephem-
era,” the title of Peter’s column, pres-
ents a conundrum. There is no German 
word that perfectly captures the range 
of things that count as ephemera, from 
advertising to period photographs. The 
root of the word is the Greek hemera, 
“day,” so ephemera are literally things that 
are just meant to be used or enjoyed for 
a day. Ephemera give us glimpses of the 
particular historical moments in which 
our machines were made and used. The 
objects and their context complement 
each other to provide a rich experience 
for the collector.

The experience becomes still richer 
when we put our machines to use. See 
the Letters column in this issue for a 
plea for more stories about this aspect of 
the hobby. I printed a couple of “Typist’s 
Corner” items a few years ago, and I’d like 
to run more. As a sample of what might 
be useful, here’s a little excerpt on typ-
ing paper from my book The Typewriter 
Revolution:

Ordinary printer or copy paper will work 
fine on a typewriter. Of course, many other 
kinds of paper are available and are worth 

such as onionskin—a thin, crinkly paper 

sorts of old paper can be found on eBay, 

Eaton’s Corrasable Bond), which allows you 

personalized stationery to reproductions of 

can provide extra entertainment for the lucky 

-
pecially helpful if you have a hard platen or 
you’re not quite satisfied with the evenness 
of your typewritten impressions.

19th-century typing paper came in a 
profusion of sizes, weights, and colors—
not to mention gorgeous letterheads (see 
Peter’s story in ETCetera no. 95). I wonder 
whether someone would like to produce 
such intricate, beautiful stationery today, 
especially for typewriting. Do we have 
any printers among us? Producing some 
gorgeous typing paper just might make 
you worthy of a QWERTY Award. Q
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The ‘Brooks’
Remington
Electric
by mark adams

in 1908, someone in washington, d.c., 
advertised an electric Remington type-
writer for sale, though a keen observer 
will note the company did not manufac-
ture electric typewriters until the 1920s. 
Could the seller have been offering a  
Cahill instead, a machine bearing a 
similar appearance?

The discovery lately of an electrified 
Remington Standard No. 2, which was 
acquired by collector Thomas Russo, 
combines with two other first-decade 
prototypes (a Remington No. 10 and 
a Remington-Telegrapher based on a 
Smith-Premier No. 10) to establish that 
the company was exploring a new mar-
ket at the turn of the century. It is a story 
indelibly linked to Byron A. Brooks, who 
was a principal figure in the company’s 
history and whose contributions were 
vast and profound. 

Remington did not jump blindly into 
the electric typewriter market, prefer-
ring (it seems) to wait for viable mar-
kets. Research in this field was conduct-
ed by Brooks, inventor and stakeholder 
in the Union Typewriter Company, who 
was working steadily on a variety of 
designs for powered machines. (Histori-

cally, Brooks is significant for introduc-
ing case shifting [U.S. patent 202,923], 
for which he was paid a licensing fee  
by Remington.)

As early as 1882, Brooks considered 
applying electricity to his own private 
designs, soliciting Edward Richardson 
Knowles to engineer a dynamo to drive 
a typewheel typewriter.¹ That machine 
(U.S. 274,262) was otherwise to be manu-
ally operated.

Subsequently, Brooks focused his 
efforts on particular applications for 
electricity. One concept (U.S. 699,784) 
was a typewriter “designed to be operat-
ed with paper which is charged or coated 
with a layer of material of such character 
that it is visually changed in character 
wherever it is acted upon by a current of 
electricity,” so that “the usual printing-
ribbon may be entirely omitted.” This 
“electrically printing type writer” was 
noticed in 1902 by Geyer’s Stationer, 
a trade publication, but it is not cer-
tain that any such machine was ever 
manufactured. In his patent application, 
Brooks merely offered a diagram based 
on a rudimentary design for a standard 
Remington typewriter.

This modest effort was eclipsed by 
other manufacturers’ more comprehen-
sive designs, such as the Cahill Universal 
Electric, introduced in 1901, and the 
Blickensderfer Electric, which was in-
troduced in 1904. These radical designs, 
however, failed to establish either Cahill 
or Blickensderfer as market leaders in 
powered typewriters. Cahill produced 
merely 40 machines, a detail that was 
revealed in bankruptcy in 1905,² and 
Blickensderfer, which sold at least four 
different versions of electric typewrit-
ers between 1901 and 1913, ultimately 
abandoned the field, instead focusing on 
its established line of manual typewrit-
ers. However many electric typewriters 
Blickensderfer manufactured, only four 
examples are extant today.

Several other powered machines, such 
as the Clark (ETCetera No. 110), seem to 
have been produced as prototypes, and 
still others remained pipe dreams.

The Electric Dream
electricity was a grand promise in 
the early 1900s, and inventors rushed to 
apply this technology to nearly every con-
sumer good under the sun. The “Electrical 
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Show” in Chicago in 1906 showcased sev-
eral novel—though often very practical—
innovations, from flat irons and ranges 
to sewing machines and typewriters.³ A 
“whole floor presents in its entirety a be-
wildering succession of novel sights and 
sounds,” wrote one reporter.

The principal attractions were a 
“model electric kitchen” and working 
telephone exchange. Whatever type-
writer was displayed is unknown, though 
a “wireless telegraphy” was featured, and 
a typewriter of some sort may have been 
a component of that exhibition.

Promotions of electric typewriters 
were frequently met with incredulity. The 

, in Maysville, Kentucky, 
observed in 1904, “The electric typewriter, 
an invention of Thomas McCall of Cincin-
nati, will prove one of the wonders of the 
inventive age if it is all that it is claimed to 
be. It is an automatic affair, which writes 
as fast as talked into, and if wanted trans-
lates German into English or vice versa, 
on the basis of a 2,000-word vocabulary. 
It is operated by electricity, and it is said 
spells and punctuates perfectly.”⁴

(A Thomas McCall of Columbus, Ohio, 
filed a variety of patents [U.S. 996,993 & 
1,000,741] in 1911 for “automatically oper-
ating type writers,” mechanical duplicat-
ing machines. As newsmen of an earlier 
period sometimes reported second-hand 
information without verification, it’s 
possible the Bulletin’s report confuses 
some details.)

Many didn’t see the electric typewriter 
as a viable invention. A typist in 1907, 
commenting on a report in the Brooklyn 

, wrote a letter explaining, “I 
cut it out and sent it to a friend, to which 
she replied, ‘There is only one clause in 
the entire article which saves us from a 
miserable future of poverty, want and 
desolation—the machine is guaranteed 
not to flirt. It can’t be a success.”⁵

The Tennessean more savagely observed 
in 1908: “A promoter is telling all about 
the advantages of the electric typewriter. 
It appears to do about everything except 
chew gum and indulge late suppers.”⁶

Ever promising, the electric typewrit-
er was lauded in several quarters, but 
disbelieved nearly everywhere else.

Electrical Shorts
at the start of the 20th century, 
people imagined (not incorrectly) that 
electricity would change the world, only 
its time had not yet arrived. Standards 
for current varied from region to region, 
and grids and utilities were not fully 
established. The Blickensderfer Electric, 
which was designed to run on direct 
current and thus could use batteries for 
power, was adopted by Western Union 
Telegraph in 1906; the number of ma-
chines purchased is not known, though 
it was likely not inconsiderable. Several 
other firms placed orders for Blickens-
derfers as well.

Price was also a consideration, and 
perhaps the dominant consideration. In 
1905, the Blickensderfer Electric sold for 
$150, nearly three times the price of the 
company’s top manual machine, the No. 
7. There was also the cost of operation. 
When Cahill introduced its machine, 
efforts were made to assure consumers 
that the added costs were manageable. 

Western Electrician (Feb. 2, 1901) 
reported, “There is very little current 
consumed, as was shown by a meter 
measuring the current used by one 
machine in constant service for one 
month. The bill was 12 cents, on a basis 
of 15 cents a kilowatt-hour for current.”⁷ 
Other articles noted the Cahill could be 
powered alternatively by a battery of six 
Harrison’s primary cells (four primary 
and two reserve).⁸

That observed, manual typewrit-
ers incurred no additional costs, and 
manufacturers never demonstrated that 
electric machines remarkably increased 
a typist’s efficiency. (The Blickensder-
fer, printing 100 words per minute by 
telegraph, did prove its utility in special 
instances.) And manual typewriters 
would suffice for some considerable 
time, selling well into the 1980s, well 
after manual versions of other products 
had vanished.

Still, at the start of the 20th century, 
it seemed all things would be electric, 
including the typewriter.
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The “Brooks” Electric Typewriter
the application of electricity 
certainly must have impressed Reming-
ton. Leading Remington’s early efforts 
was Brooks, who shifted his investiga-
tions from electrically reactive paper 
to fully powered machines. It’s possible 
that Remington (or Brooks) realized the 
company had missed an opportunity 
when Cahill entered the field. Eventually, 
after Brooks’ death, the company would 
release a commercially viable machine in 
the 1920s, based on an externally-sourced 
design that would be acquired by Inter-
national Business Machines in the 1930s 
(see ETCetera no. 63 and no. 65).

Brooks’ endeavors were likely a com-
pany effort, not a private effort, and this 
is attested by the fact that his earliest pat-
ents for powered devices were assigned to 
himself, but later patents were assigned 
to the Union Typewriter Company.

In 1904, he filed a patent (U.S. 897,269) 
for an “invention relat[ing] to typewriter 
machines and more especially to de-
vices and means for the application of 
power to an ordinary typewriter, such, 
for example, as the Remington No. 2 or 
No. 6, whereby the operator is relieved 
of the bulk of the manual labor involved 
in the operation of the keys and entirely 
relieved of the return of the carriage to 
its starting point.”

That existing designs could be electri-
fied must have been an intriguing propo-
sition, requiring only that a current 

product be adapted for electricity. The 
machine acquired by Thomas Russo on 
eBay late last year is very likely a proto-
type from this period, perhaps crafted by 
Brooks himself or some other engineer. 
Russo’s machine, a heavily modified No. 
2, sports precision modifications: the 
type levers are metal, not wood; a “motor 
frame” (similar to Cahill’s) powers the 
device; and the carriage is fully electric. 
Some parts were pulled from other Union 
products, such as a dust plate from a 
Smith Premier machine.

It seems the frame was pulled directly 
from the factory, as there is no serial 
number or other markings. Why this 
machine was crafted, or who particu-
larly assembled it, is unknown, but it is 
evident Brooks (or the company) wanted 
to test its viability. Russo’s specimen is 
not operable, being thoroughly rusted 
and needing considerable restoration  
to function.

Remington/Union must have been 
dissuaded, perhaps because the trust 
was already preparing for visible ma-
chines (The Nos. 2 and 6, and designs 
based on them, are blind machines). A 
few years later, Brooks filed a second 
patent for a visible electric typewriter, 
which is based on the design of the No. 
10. This later patent (U.S. 1,025,943) is 
more detailed, featuring twice the il-
lustrations and twice the text. At this 
juncture, Remington was more aggres-
sively pursuing electric typewriters.

A patent for that design was granted 
in 1912, five years before America’s entry 
into the Great War, which impeded 
growth in the typewriter industry. Dur-
ing this period, consumer markets were 
shuttered, as the government purchased 
the bulk of the machines, upwards of 
75 percent in 1919.⁹ Only after the war 
did a majority of companies introduce 
new products (including a broad array 
of portable typewriters), but moderately 
successful electric typewriters would not 
emerge until the mid-1920s.

The 1921 Mercedes Elektra was the 
first, soon followed by the Woodstock 
Electrite, which was introduced in 1924. 
The third was the Remington Electric No. 
1, which was introduced in 1925. Sales of 
the Mercedes were significant, result-
ing in the production of three models 
over more than twelve years. Those of 
the Electrite were modest, as were sales 
of the Remington. Robert Messenger re-
ports that no more than 2,500 specimens 
of the Electric No. 1 were made.¹⁰

Second-Hand Trash or Treasure?
electric machines from this early 
period are remarkably valuable for collec-
tors today. In 2012, a Cahill No. 2 sold on 
eBay for over $15,000 (it is the only extant 
specimen), and the “Brooks” prototype (as 
I am calling it) sold for nearly $5,000. The 
eBay seller listed the Remington simply as 
an antique electric typewriter, offering no 
details about its provenance.
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In the early 1900s, the second-hand 
market was not so kind to these ma-
chines. Someone in 1907 offered an 
electric typewriter in “perfect condition” 
for $15. For comparison, rebuilt typewrit-
ers in this period ranged from $5 to $60, 
with standard machines commanding 
the higher range.

Then, in 1908, an R.L. Miller adver-
tised a second-hand Cahill, needing 
“slight repairs,” for a mere $5. A month 
later, he offered it in exchange for a 
“double barrel No. 12 gauge shotgun, good 
camera, or first-class Morris chair.” One 
supposes he was willing to take whatever 
was offered.

That same year in March, an un-
known seller at 1245 H St. N.E., in the 
District of Columbia, listed an electric 
Remington, asking only $5. In April he 
advertised, “Will sell cheap or trade.” 
Whether he sold or traded this machine 
is unknown, but it was only one of many 
household items he offered for nearly 
a year at that address. From March 
through October he listed everything 
from “toilet sets,” heating stoves, sewing 
machines, and bicycles, all “for almost 
any old price” or “cheap.”

Who knows? It’s possible the Reming-
ton electric is the one acquired by Russo. 
Though Brooks resided in Brooklyn, 

he filed patents in D.C., and sometimes 
specimens were included with patents. 
(The second-hand Cahill was also sold in 
D.C.) And the Brooks family was known, 
on at least one occasion, to have social-
ized in the neighborhood of H Street.¹¹

The activity of the “H Street” seller 
suggests the Remington was at some 
point discarded, that it was merely a 
recycled good, valued at the low end of 
the market for second-hand typewriters. 
That any purchaser of an electric type-
writer in this period actually employed 
such devices is uncertain.

Electric typewriters would rise in 
popularity after World War II, eventually 
paving the way for word processors and 
computers. A machine that could func-
tion as “an automatic affair,” writing “as 
fast as talked into” was not so unrealistic, 
just more distant.

Brooks, who died in 1911, supplied 
some of the energy that forged these 
developments, a legacy that happily en-
dures today. Q

In our next issue: an alternative 
theory about this machine
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a larger-than-life remington port-
able cruised along the High Street atop a 
1924 Dodge Touring Car 2  in Montreux, 
Switzerland, dazzling oglers along the 
way as they watched the Parade des 
Voitures Fleuries that June day late in the 
1920s.¹ 1  The parade was one part of a 
by-then grand annual celebration, as ad-
vertised in this 1928 poster for the Fête des 
Narcisses. 4  The event marked the annual 
blooming of narcissus flowers (usually 
called “daffodils” in the U.S.). It was initi-
ated in 1897 to entice the winter-season 
tourists who came to the city to stay into 
May, when the Fête began, to continue 
to enjoy the lakeside area, and to attract 
others. The date was later changed to 
early June.  The festival grew to include a 
series of major musical and dance events. 
The floats² in the parade were primarily 
sponsored by local businesses, in this case, 
a Remington dealer. Adding to the adver-
tising value of the float, the woman sitting 
below the raised typebars that spelled 
out “REMINGTON PORTABLE” is using a 
lightly-colored No. 2 that sat on her lap. 

This float is one of several I have dis-
covered that typewriter companies and 
other organizations sponsored as mov-

ing writing-machine displays in parades 
in North America, Europe, and South 
America throughout the first half of the 
20th century. You might ask, why put 
typewriters on parade floats? Part of an 
answer is that one outcome of a parade 
is, simply, sheer fun, and being linked 
to that enjoyment is a way to become a 
memory on the part of parade watchers. 
Two other important related answers, 
often generating the fun, are 1) to create 
and reinforce the identities of those in 
the parade and those who watch it and 
2) to contribute to the entertaining, and 
sometimes more serious, sense of change 
through the parade’s dynamic panoply, 
its changing scene, as one float or parade 
street performer is replaced by another. 
Transformation in one sense thus can be 
created for the viewers by the movement 
of the floats and other street perform-
ers past the onlookers. This change is all 
the more emphasized by the very out-
sized, usually non-everyday character 
of floats and, often, the unusually fancy 
or outrageous clothing and movements 
of those on the floats. As such, parades 
and their floats are an ideal medium for 
advertising, which itself is intended 

to bring about a change that results in 
new purchases, as well as to reinforce 
continuing consumption of the product 
presented. Typewriters, perhaps more 
than many other consumable technolo-
gies of the time, also brought with them 
to a parade the embodiment of commu-
nication, a capacity parades must have 
if they are to “work” as an activity in the 
ways described. So we find typewriter-
themed parade floats far more frequently 
than I, and, I think, many other type-
writer lovers ever have imagined. What 
is presented below is only a sampling 
of what were likely many more parade 
appearances of these rolling writers and 
related typewriter names. 

The earliest identified typewriter pa-
rade float is in a photograph of one built 
and staffed by Brown’s Business School, 
at the time a successful chain of educa-
tional institutions located in cities and 
towns throughout the U.S. Midwest. It 
is highly probable that the image shows 
the float on the afternoon of April 30, 
1904, in the celebratory parade con-
ducted immediately after the opening of 
the Louisiana Purchase Exposition (also 
known as the St. Louis World’s Fair). 5  

Typewriters
on Parade
ephemera : by peter weil

1
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that were sponsored by Underwood on 
October 7, 1908. The parade in Hartford, 
Connecticut, was central to the celebra-
tion of what was then called “Industrial 
Day,” which overlapped with the opening 
of the New Hartford Bridge (later called 
the Bulkeley Bridge) and is sometimes 
alternatively referred to as the “Bridge 
Dedication Day Parade.” The parade 
through the city’s streets included 80 
floats and 8000 workers, all led by the 
two Underwood floats and 1500 of the 
employees of the company’s factory 
that had opened in Hartford nine years 
before. The leading parade position and 
the effort Underwood devoted to the 
panoply can be attributed to the fact that 
the Industrial Committee was headed 
by the company’s president, Charles 
D. Rice. The most spectacular of these 
two floats featured a huge replica of the 
Underwood No. 5 Typewriter, which was 
210 times larger than the original.⁸ 9  It 
was mounted on a rotating base so that 
the crowd could view every aspect of 
the design. The second Underwood float 
was smaller and less spectacular, but it 
bragged about what made the Under-
wood typewriters so revolutionary: their 
front striking capacity and segment 
alignment design that constituted true 
and dependable visibility in typing. 10

Typewriter-themed floats were fea-
tured more often in parades linked to 
events intended to attract tourists than 
in those intended to celebrate industrial 
or transportation accomplishments. As 
we have seen above in the case of the 
Swiss celebration in Montreux, a symbol 
for a tourist-related parade was flowers. 
This was a fairly common feature if these 
photographs are at all representative. 
Thus, we find this delivery wagon float 
that was sponsored by Royal or its local 
agent for touting its new No. 5 that the 
company had introduced in 1911.⁹ 11  After 
creating their Winter Fair as a January 
tourist event in 1908, the city of Browns-
ville, Texas, added the Flower Parade 
in 1911  as an activity involving floats 
competing on the basis of their decora-
tion. The Royal float includes garlands 
of blossoms draped across a pyramid of 
crates filled with the new model, which 
was emphasized by the banner picturing 
the typewriter. Even though the written 
record of the image only includes the 
Rio Grande-northern Mexico area as the 
location and includes no date, it is most 

the Royal was filled by a young woman, 
probably a graduate from Royal’s new 
typing school, wearing a mortarboard 
hat (that also may have symbolized a 
typewriter key) and a dark dress with an 
American flag draped over her shoulder. 
On the typewriter’s platen are type-style 
letters that spell out, “1906 My! But we 
have grown 1906.”

As we saw in relation to the first float, 
Remington was involved in the European 
market, and was committed enough 
either to sponsor parade floats itself or to 
encourage its local dealers to do so. Here 
is another example of that commitment, 
a Remington horse-drawn stage filled 
with local young women that was enjoyed 
by the crowd at a festival in Gothenburg, 
Sweden, in 1907.⁷ 8  Ten formally-dressed 
young women sat under the Remington 
name, accompanied on it by a No. 6 or No. 
7 machine on the left end and a banner an-
nouncing the deep historical roots of the 
company and the high level of its produc-
tion capacity: a typewriter a minute. The 
tableau is framed by the Swedish banners 
at each end. I have not discovered the 
specific purpose of the carnival, but Rem-
ington’s purpose in attempting to create a 
local identity in a part of Europe is clear. 

Perhaps the most iconic of all the pa-
rade floats that were typewriter-themed 
are these two, especially the larger one, 

4

3

2

The float was filled with users of Rem-
ington No. 6s and No. 7s, the same brand 
machine that Brown’s advertised on the 
purse mirror premium that it gave to 
visitors at the fair.³ 3

The very next year we find this Rem-
ington Typewriter Co. float that just had 
been hauled in the Memorial Day Work 
Horse Parade in New York City on May 
30, 1905.⁴ 6  Filled with crates of Reming-
ton No. 6 and No. 7 machines, the heavy 
wagon was pulled by two horses, Paragon 
and Remtico, both of which won the top 
prize against 1,198 other horses. Rem-
ington itself pointed out that its involve-
ment through dray wagons filled with 
its typewriters and pulled by beautiful 
strong horses in parades like this one was 
intended to draw the public’s attention 
to the “promptness and efficiency” of its 
delivery service.⁵

On May 30, 1906, the first known of 
the floats constructed in the form of a 
large typewriter appeared in a parade.⁶ 
7  The form was the Royal Standard flat-

bed, which had just been introduced. The 
venue was the Memorial Day Parade in 
Hartford, Connecticut, the city that Royal 
had selected as the future home of its 
new factory, which it opened two years 
later. The spectacular float was pulled by 
eight horses ridden by eight riders, all in 
parade dress. Each of the 24 seats inside 
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(Klein-Adler), a Typo (Imperial A), and a 
Dactylotype-Stoewer (Stoewer Elite).¹⁰ 
They triumphed in the first known quasi-
auto-cross and typing contest, combined 
to create a typewriter-themed parade.

San Antonio, Texas was another city, 
like Montreux, that used a holiday period 
to attract tourists to a celebration of the 
end of winter. The emphasis in the early 
20th century Fiesta was on the end of 
Texas war of independence from Mexico 
in 1835 and the Texans’ defeat of the Mexi-
cans at the Battle of San Jacinto. This cre-
ated an underlying tension between many 
in the Anglo and Latino populations in the 
city, and a new competitive component 
was introduced, to soften this edginess 
and to increase the number of visitors. 
It was called “The Battle of the Flowers.” 
The Battle took the form of a parade of 
blossom-decorated floats. One of the com-
petitors in the spring 1915 event was R. F. 
Beyer, a local dealer who sold L. C. Smith 
typewriters and Corona portables (at that 
time, both made by independent manu-
facturers). Using a Stoddard-Dayton car 
similar to this 1910 small convertible, 14  
Beyer sponsored this flowered float bear-
ing a much larger-than-life L.C. Smith No. 
8, a model introduced that year, for the 
competition’s parade.¹¹ 15

In a very real sense, the mother of all 
parade events in the western hemisphere 
is the Carnaval do Brasil, a celebra-
tion of both the last partying before the 
beginning of Lent and the transition 

probable that this image was taken at the 
Brownsville Winter Fair Flower Parade 
in 1911 or 1912, with 1911 being the most 
likely date because that was the year of 
the introduction of the typewriter model 
on the float. The float is highlighted 
by the not-too-happy little girl sitting 
amongst the crates and beside an empty 
leather typewriter case. I assume that 
when the float was pulled by horses along 
the dirt streets that formed the parade 
route that a Royal No. 5 was in the case 
for the crowd to admire and that the little 
girl was smiling. 

So far, all but one of the typewriter-
themed floats we have seen involved ma-
chines primarily intended for office use, 
and the single portable, the Remington 
No. 2, was not introduced until after 1920. 
But that was relatively late in the history 
of portable typewriters. Many portables 
were on the market by 1913, including, 
most obviously, the Standard Folding 
and Corona models; the many designs 
that, through royalty arrangements with 
Standard Folding, built on them (such as 
the Erika/Gloria/Bijou models); and oth-
ers (such as the Blickensderfer models). 
Moreover, as had happened fairly regular-
ly as much as twenty years before, larger 
keyboard typewriters claimed portability, 
even if they weighed twenty pounds or 
more. It so happened that a French journal 
for stenographers, , 
which was interested in speed and ef-
ficiency as well as portables, and the 

company that manufactured the Peugot 
automobile had a marriage of interests. 
Peugot was introducing its new model, 
the Bébé Type BP1, that was vital to its 
survival. 17  They came together to create 
a typing contest to promote both their in-
terests, and the result was a fall 1913 event 
in Paris that included four competitions 
requiring the use of any brand of portable 
typewriter. Three of the match ups were 
fairly typical of typing contests, and will 
not be discussed here. But the fourth and 
final one constituted a combination of a 
test of typing speed and accuracy with a 
parade through the main streets of the 
City of Light in this signal last year of 
La Belle Époque. Each competitor was 
required to sit in the passenger seat of a 
new little Bébé that would move for fifty 
minutes through the straights and curves 
of the metropole’s boulevards as crowds 
and casual onlookers watched them 
chugging by. 12  Throughout this moving 
about and leaning of the car, the competi-
tors were required to type on a portable 
of their choosing that was on their lap 
and to type the same sentence again and 
again: “Je suis ravi de l’auto bébé Peugeot 
que j’ai achetée” (I am delighted by the 
Peugeot Baby I bought). The typists’ work 
would then be scored on the basis of the 
most words minus errors. The winner was 
Mlle. Yvonne on her No. 1 Gloria portable. 
13  Yvonne won with a net score of 3105 
words. Other, secondary winners included 
typists using a Corona, an Adlerette 

14

15

16 17

18
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into the southern hemisphere’s winter. 
The official parades in the southeastern 
cities of the country, including Rio, are 
organized by floats that are sponsored 
by samba schools. However, there are 
many smaller, unofficial parades. This 
float was sponsored by Charles H. Pratt, 
a Remington dealer in Rio, for one of the 
smaller Carnaval parades in February 
1916, to promote the Remington No. 10. 16  
The float was filled with people dressed 
as clowns, a fairly classic form of dress 
associated with many parade floats in 
this and other areas of the world, and the 
Remington sponsorship of the moving 
platform was announced by the type-
writer placed in the highly visible central 
area just in front of the Renault truck’s 
unusually positioned radiator.¹²

The next typewriter-themed float I 
have discovered is this one created by the 
manufacturer of the Invicta No. 5 type-
writer for a Milan Trade Fair parade held 
in Milan, Italy, in April, 1930.¹³ 18  This 
float typewriter is somewhat larger and 
more elaborate as an outsized represen-
tation than the L. C. Smith we saw in San 
Antonio in 1916.

The Tournament of Roses Parade is 
among the most famous and oldest annu-
al parades in America. It is held in Janu-
ary in connection with the annual New 
Year’s Day Rose Bowl football contest in 
Pasadena, California. The event involves 
a competition of parade floats. Each year 
a theme is selected, setting a framework 

for judging the best entry. In 1934, the 
theme was “Tales of the Seven Seas.” Roy-
al Typewriter Company that year spon-
sored this “Royal Barge” float as their 
entry.¹⁴ 19  It included the Royal company 
logo on the back of the platform. The 
float was “powered” by six young women 
rowing with oars. It was made from red 
and yellow chrysanthemums, sailing on a 
sea constructed of blue delphiniums. Not 
as spectacular but every bit as interesting 
is this Rheinmetall Typewriter Co. float 
for the May 1st Labor Day parade in Söm-
merda, Germany, held later that same 
year.¹⁵ 20  In the spirit of the occasion, 
some of the workers are in the cargo area 
typing on some of the factory’s products, 
and there are more walking behind the 
float. The float is based on a Mercedes-
Benz truck of the period. 

The most recent example of a type-
writer-themed float discovered in the 
research for this article is this one that 
was built for the Southeast Missouri 
State College Homecoming Parade held in 
Cape Girardeau, Missouri, on November 
2, 1957.¹⁶ 21  Note the float’s lower “skirt” 
that spells out “Predicting Typewriter.” 
The event preceded a grudge-match 
football game against an opponent that 
had beaten the school’s team the previ-
ous year. So the sponsoring groups at 
the college built a float with a generic 
typewriter that included a symbolic copy 
of the school’s newspaper, the Capaha 
Arrow, held in its platen with two stories 

“typed” on it. The first column honored 
a beloved professor who had just retired 
after thirty-eight years of service. The 
second predicted that the home team 
would beat their rival by a score of 38 to 
nothing, further honoring the retired 
faculty member. In fact, the home team 
did beat the Bears, but “only” by 20-0. No 
advertising-related sponsorship for the 
typewriter float is present in this case. 
But the float reminds us that in industrial 
societies typewriters became emblematic 
of effective, authoritative communica-
tion, even when the message was based 
on wishful thinking. 

Most of these ephemeral photographs 
of typewriters on parade and related 
stories about them are evidence of an 
often-overlooked medium of advertis-
ing that typewriter companies and their 
agents used to promote their brands and 
their products. The typewriter-themed 
parade floats were an unusually dynamic 
medium at a time when most advertising 
was static and two-dimensional. 

Now, typewriter lovers, who is up for 
a Paris-like Typocross competition next 
fall at Herman Price’s Chestnut Ridge 
Museum Meeting? We can each select the 
portable typewriter we will use, a driver, 
and the decoration of the car we will 
ride in for the parade (no Peugot Bébé 
required). Herman, please select a theme, 
the text to be typed, and the parade route 
to be taken! Q

19
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portables, etcetera : by robert mes senger

under the seven-year presidency 
of Frank N. Kondolf starting in October 
1915, the Remington Typewriter Company 
clawed its way back from the financial 
brink to a point at which, in the autumn 
of 1919, its stock rose to record levels, lift-
ing $36.25 from 68 points on August 18 to 
104¼ on October 25. According to sources 
informing The New York Times, the surge 
in share prices stemmed from “insider 
knowledge” of Remington’s impending 
release of the world’s first four-bank 
portable. The stock buying was “not of a 
speculative nature,” said the Times, but by 
“persons believed to be in close touch with 
the company.” The portable reached the 
market in October 1920.

The first true Remington portable was 
indeed an instant success. Kondolf, how-
ever, did not survive the strain of what the 
Times called “The Typewriter Insurgency” 
of 1922. He was succeeded as Remington 
president by Benjamin L. Winchell, a man 
who came from a completely different 
business background and who, in 1927, 
negotiated with James H. Rand the merger 
of six companies which created Reming-
ton-Rand.

It’s impossible to date the precise start 
of Remington’s financial woes, but the 
insurgents of 1922 placed it at the start of 
World War I in the summer of 1914. The 
decision, announced by Kondolf ’s pre-
decessor J. Walter Earle in March 1912, to 
revert back to the name Remington Type-
writer Company from Union Typewriter 
Company, gave some indication that all 
was not well within the organization long 
before war broke out. The announcement 
followed the consolidation of all Union 
sales offices in New York and the merger 
of branch offices throughout the United 
States. As well, a committee of minority 
stockholders—marking the beginning 
of the insurgency—sought dividends on 
$10 million in common stock, which had 
only been paid between 1902-07. Earle 
said he preferred to continue investing 
earnings in property. But in February 1918, 

frank nicholas kondolf:
Succeeded J. Walter Earle as Remington president October 
1915, soon after being appointed general manager to assist 
ailing Earle. Replaced by Benjamin L. Winchell June 1922 due 
to stress from stockholder insurgency. From 1909 Kondolf was 
president of Stromberg Carlsson Telephone Manufacturing 
Co, Rochester, NY, then CEO of  International Time Record-
ing and president from 1912 of Charles R. Flint’s consolidated 
Computing-Tabulating-Recording Co (later IBM), Endicott, 
NY. Born May 9, 1863, Rochester, NY, died August 30, 1944, 
Lower Merion PA, aged 81. 

benjamin lafon winchell:
Left Pierce Oil Corp, NY, to succeed Kondolf as Remington 
president 1922 and in 1927 negotiated the Remington-Rand 
merger with James Henry Rand (1886-1968). Previously had 
47-year career in railroads, including as president of Rock 
Island System. Also director of Dictaphone Corp. Born July 8, 
1858, Palmyra, Missouri, died March 16, 1942, while visiting 
son in Los Angeles, aged 81.

john walter earle:
Succeeded Clarence W. Seamans as Remington (then Union) 
president 1911, retired due to ill health 1915. Educated at Ithaca 
Academy and Cornell University, 1877-79 worked for W.O. 
Wykoff  selling Remingtons, then in charge of Remington 
sales Philadelphia (Fairbanks, from 1882 Wykoff, Seamans & 
Benedict), general manager Britain from 1889, all of Europe 
1900-02. Returned to US, vice-president of Union until 1910. 
Born Jacksonville, NY, August 31, 1854, died Ithaca, NY, June 22, 
1916, aged 61.  

clarence walker seamans:
Clerk E.Remington & Sons 1869-75, in charge of typewriter 
sales Fairbanks from 1879 (Remington 1881), formed Wykoff, 
Seamans & Benedict 1882; on March 20 1886 WSB took over 
typewriter production and marketing. President of Union 
Trust from its formation 1893, handed over to Earle 1911 (from 
1912 Remington Typewriter Co). Born Ilion, NY, June 5, 1854, 
died summer home Pigeon Cove, Massachusetts, May 30, 1915, 
aged 60. 

henry harper benedict:
Joined E. Remington & Sons as bookkeeper 1869, co-founder 
and president Wyckoff, Seamans and Benedict of Remington 
(as a subsidiary of Union Trust) 1886-1912. Remained largest 
stockholder in Remington. Born German Flats, NY, October 9, 
1844, died Manhattan June 12, 1935, aged 90.

The Remington
Typewriter Insurgency

The Main Players
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the Times quoted from a statement about 
Remington’s business recovery under 
Kondolf, issued by a firm of New York 
City security dealers. The statement put 
the reason for the suspension of common 
stock dividends down to the Union Trust 
being “a little late entering the visible 
typewriter field.” On top of a general busi-
ness depression in 1907-08, the trust had 
had to “spend a great deal of money” on 
catching up, by developing its own visible 
typewriters. This comment overlooked 
the fact that in 1904 the trust had devel-
oped the Monarch and built a factory in 
Syracuse to make it. Remington intro-
duced its first frontstroke in late 1908, 
just after the Smith Premier 10 double-
keyboard frontstroke. 

The outbreak of World War I was crip-
pling. Orders plummeted and Remington 
had to temporarily close both the Ilion 
and Syracuse plants. When they were 
reopened, working hours were reduced 
and the factories did not return to full 
capacity until August 1921, though even 
then only on a five-day-a-week basis. It 
was still a far cry from August 1911, when 
the Ilion plant had been extended and 
Remington had reached a milestone of 
receiving an order for a typewriter every 
minute of every working day (in the 
early days of Wykoff, Seamans & Bene-
dict, in the late 1880s, the limit was 60 
machines a month).

Because of the European war, Rem-
ington paid no dividends at all, even on 
first and second preferred stock, from 
October 1914 until war ended in November 
1918. That month a committee of major-
ity stockholders put forward an elaborate 
plan to allow for the immediate resump-
tion of dividends and to extend refinanc-
ing to 1926, with the issuing of bonds. 
The move was interpreted as requiring 
Remington to expand its product line to 
rapidly increase revenue.

During the war, Remington had left $1 
million tied up in overseas banks, notably 
in Germany but also in Britain and Spain, 
because of the drastic drop in exchange 
rates against the US dollar. In the mean-
time, accumulated dividends on first and 

The Remington
Typewriter Insurgency

second preferred stock had grown to 22¾ 
and 26 percent ($1.12 and $1.6 million) re-
spectively. The $1 million at the exchange 
rates at which it was invested overseas 
would have made a large hole in that ac-
crued debt. But, of course, with the 132 bil-
lion gold marks Germany was asked to pay 
in reparations in the Treaty of Versailles, 
and the £6.75 billion Britain in turn owed 
for its war effort, the U.S. dollar naturally 
continued to reign supreme, and Reming-
ton would never see full value for what it 
had left in the foreign banks. Eventually, 
Remington had to go to court to try to 
recover its funds from Spain and used its 

cash in Germany to take over the Torpedo 
Weilwerke GmbH in Frankfurt-Main-
Rödelheim in 1932. This was no doubt the 
wisest economic option it had left.

The demise of Remington’s “Old 
Guard” was another important factor in 
its 1914-1919 crisis. Decades of manage-
rial experience and expertise was lost 
when Clarence W. Seamans died in 1915 
and Earle the following year. When 
Seamans died his holdings in Remington 
were appraised at $309,620, almost three 
quarters of his net estate. Earle’s estate 
was worth $1 million. Even when the 
first wife of another founder, Henry H. 
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and Kondolf, accused the independents, 
headed by Lorenzo Benedict, of falsely 
claiming credit for the portable by saying 
it was developed during Goethals’ in-
volvement, between May 1919 and August 
1920. “The company’s experts had been 
working for years … to produce a perfect 
portable typewriter,” the board said. “On 
May 1, 1919, the … portable model had 
been adopted and was in the process of 
tooling. After August 1, 1920, the tooling of 
the portable was completed and machines 
were manufactured and put on the mar-
ket.” The board declared it was “without 
doubt the best portable ever produced.”

Sensibly, in August 1921, Remington re-
sponded to the setbacks caused by Goeth-
als and Lorenzo Benedict, by increasing 
the payroll at Syracuse to 850 men and 
lifting its production of the portable by 
100 a day. In July 1922 the two factories 
resumed six-day-a-week work schedules. 
The next month Remington announced it 
was again making trading gains.

None of this was enough to lift the 
stress from Kondolf and save his presi-
dency of Remington. In mid-March 1922, 
the “typewriter insurgency” began in ear-
nest, with the independent stockholders 
attempting to unseat the board. Interest-
ingly, Kondolf was caught in the middle, 
being backed by both sides—as was Henry 
Benedict. Benedict, however, came out 
swinging against the insurgents, saying 
Kondolf ’s management was as good as any 
Remington had had in his 49-year involve-
ment in the typewriter industry. After 
much debate over proxy votes, and court 
action over voting procedures, by the end 
of November, a compromise had been 
reached. The insurgency was over and 
the independents had backed Winchell to 
replace Kondolf. Part of the compromise 
was that Lorenzo Benedict should play no 
further part in running the company.

In 1876 William Ozmun Wyckoff  (1835-
95) had written to Walter Earle telling 
him the ultimate future of the typewrit-
er lay in the home, not the office. In 1923, 
Benjamin Winchell told 
Journal almost exactly the same thing. 
But in Winchell’s case, at least he had 
sales of the Remington portable to back 
his argument. Q 

Benedict, died in August 1915, she left 600 
shares valued at $34,200. 

When Kondolf succeeded Earle on 
October 5, 1915, he immediately began 
long-term planning, which included the 
introduction of a portable to challenge the 
Corona 3 in the marketplace (Underwood 
had embarked on a similar course). At the 
end of November 1915, -
nal unveiled Kondolf ’s refunding scheme 
through the bond issue. The turnaround 
Kondolf achieved was almost instanta-
neous, with net earnings applicable to 
common stock just under $1 million in 
1917. By the beginning of 1919 Remington 
had arranged to pay accrued dividends 
for both first and second preferred stock. 
In March the company’s annual report 
showed net earnings of $2.47 million, leav-
ing almost $2 million for the payment of 
dividends on preferred stock. The profit 
and loss surplus stood at $5.6 million. 
A year later the balance was up to $2.9 
million on $3.33 million net earnings and 
a profit and loss surplus of $6.07 million. 
The Times described the annual report as 
a “considerable surprise”, showing almost 
a $3.50 rise on the expected $18 dividend 
for common stock, which had earned just 
$7.36 in 1916, $9.98 in 1917 and $12.70 in 1918. 

Yet in other areas, these advances had 
come at considerable cost, and in early 
1921 Remington yet again found “unsettled 
conditions” in its business, leading to fur-
ther deferment of payment on preferred 
stock. The net loss for 1921 was a stagger-
ing $2.85 million, reducing the profit and 
loss surplus to $3.8 million. Among rea-
sons given by Kondolf were the “extraor-
dinary purchase commitments for raw 
materials at high prices” for the portable, 
“the introduction of new models [the 
portable] on a failing market,” a marked 

decrease in the demand for typewriters in 
the domestic market, and the demoralized 
condition of the foreign market.

Another cause, one declared unaccept-
able by the insurgents—the committee of 
“independent stockholders” alleging the 
unsound management of Remington—in-
volved retired U.S. Army officer and civil 
engineer George Washington Goethals 
(1858-1928). Goethals is best known for 
his administration and supervision of 
the construction and the opening of the 
Panama Canal. In 1919 Goethals left active 
service to become a consultant and head 
an engineering and construction firm. In 
April that year he was commissioned to 
reform Remington’s production depart-
ment by a finance committee authorized 
by a voting trust, created as a condition 
of the bond issue. Engineers brought in 
by Goethals sacked a large number of 
experienced factory superintendents 
and skilled workers. The upshot of the 
exercise was an expensively excessive 
inventory and a $300,000 loss on 3,700 
faulty “Improved Standard” models which 
had to be destroyed—not to mention the 
loss of much typewriter expertise. Blamed 
for all this by the board was the voting 
trust’s bank appointee, Lorenzo Benedict 
(1861-1932), president of the Worcester 
Salt Company and no relation to Henry 
Benedict. Lorenzo Benedict had briefly 
been chairman of the Remington board of 
directors, replacing Seamans in 1915. 

In a sense, the portable might be said 
to have been produced at precisely the 
wrong time. It was launched just two 
months after the board of directors 
regained control of the company from 
Lorenzo Benedict’s finance committee. 
In a statement issued to stakeholders, 
the board, including Henry Benedict Typewriter Topics, Ancestry.com

Sources

Lorenzo
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it was listed on ebay as a woodstock, 
and it came with a cloth cover labeled with 
that name. The large hole under the print-
ing point did remind me of a Woodstock, 
but it was a squat little machine, unlike 
any Woodstock I’d ever seen. In half a 
minute, I’d paid the reasonable Buy It Now 
price, and the typewriter was mine.

When it arrived in Cincinnati, the 
mystery deepened: I could not identify 
this typewriter, and neither could some 
other, very experienced collector friends 
who saw it. I had a unique machine on 
my hands, almost surely a prototype. I 
still haven’t been able to find out who 
made it, although to my eye it has the 
look of an American invention from 
the teens or twenties. With its openings 
on the sides and its prominent ribbon 
spools, it is a little reminiscent of the 
Gourland (which is based on U.S. pat-
ent 1,203,836 by Jesse Alexander), but a 
comparison shows that they are defi-
nitely different designs. Still, like the 
Gourland, this mystery machine may be 
an early attempt to develop a four-bank, 
frontstroke portable.

I’ve searched through many patents 
assigned to Alexander, Woodstock, and 
other companies and inventors, with no 
luck. It is not, for instance, the folding 
portable designed by Woodstock that 
was described by Will Davis in ETCetera 
no. 75, or the Italian-made SIM portable 
that was occasionally labeled “Wood-
stock” in Europe.

The machine came to me from Michi-
gan, and the seller could only tell me that 
its former owner had owned many me-
chanical objects. That is hardly conclusive.

The machine is compact: about 10 
inches (25.3 cm) wide, 10.5 inches (27 cm) 
from front to back, and 6 inches (15 cm) 
high at its highest point. (For comparison, 
a Smith-Corona flat-top portable from the 
early 1930s is 10.75 x 12 x 4.5 inches.) But it 
isn’t exactly light, because its body is cast 
iron and its parts are sturdy.

The typewriter’s parts are nicely 
shaped and finished, with decorative 
details such as chrome bands around the 
base of the ribbon cups and around the 
open windows in its sides. Evidently some 
substantial money was sunk into this 

project, and whoever made it had access 
to a well-equipped machine shop. 

However, the machine is incomplete 
and seems experimental. It has no car-
riage return lever (although a rough 
patch on the left end of the carriage 
may indicate that a lever was originally 
present and has broken off). There is no 
ribbon vibrator. The space behind the 
keyboard is covered with a simple piece 
of paper. The carriage is balanced awk-
wardly on a wheel in the rear center and a 
rail in front. But many complex parts are 
functional, such as the escapement and 
the backspacing mechanism. 

I feel confident that this is an Ameri-
can product, as the keyboard follows the 
U.S. standard. There are some innova-
tions, however, in the controls. In the up-
per left, next to an “M.R.” margin release 
key, is a ribbon reverse key. Below them is 
a large blank key that performs no func-
tion (it activates a lever that connects to 
nothing). In the upper right, the ribbon 
position is controlled by three keys, only 
one of which can be depressed at a time 
(if you press a different key, the one cur-

A MYSTERIOUS
PROTOTYPE

PORTABLE
by richard polt
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rently depressed will pop up). The margin 
stops are located in front of the carriage. 

The type slugs are marked UP, a mark 
used by Underwood, and the typebars 
seem to be identical to Underwood stan-
dard typebars. The segment is similar  
to an Underwood segment. Does this in-
dicate that the typewriter was designed 
by Underwood engineers? Not necessar-
ily, since Underwood parts could have 
been adopted provisionally by a diff-
erent company.

On the sides, two neatly nickeled plugs 
can be unscrewed, giving access to two 
large screws inside. My hunch was that 
if I unscrewed those screws, the entire 
carriage could be lifted off. Not so: several 
linkages are still connected. So the par-
ticular purpose of these plugged holes is 
unclear to me.

In sum, this is a largely functional 
typewriter, in a late stage of experi- 
mental production. Who made it? Why 
did it never reach the market? Can 
anyone shed any light? I must say I am 
enjoying the mystery, but I’m also eager 
to know more. Q



�����(7&HWHUD�1R��������6SULQJ�����

Peoples 
1 (#335), Empire 1 (#55032), green Ham-
mond Multiplex (#AL203645), Molle 3 
(#2982), Imperial D (#60049)

 Brooks #800 (restored by 
Hermann Kerz)

 Jewett 4, Hammond 
Multiplex, Yost 1

Ephemera Endnotes
Bert Kerschbaumer discovered and identified several 

Southeast Missourian), Robert Mes-

Weil for her editorial assistance. 

1. The exact year could not be identified, but it 
is in the 1927-29 period. The image is from an 
unused postcard with a real photograph on the 
front. It is in the Bert Kirschbaumer Collection.

2. According to the 2015 , 
“float,” in the sense of “a platform on wheels, 
having a spectacular display arranged upon 
it, used in a procession” appeared in English 
about 1888, late in the 19th century. This was 
only a few years before the first typewriter-
related example discussed here was made 
in 1904. Twenty years before, the word was 
applied to an extension of a wagon platform, 
but was unrelated to parades. Documented ex-
amples of parades took place many centuries 
before this and they may have even included 
rolling decorated platforms, such as elaborate-
ly decorated chariots or carts. But by the late 
19th century, floats were referred to as such 
and were a regular feature of parades. 

3. The Brown’s Business College photograph and 
the premium celluloid purse mirror are in the 
Herman Price collection. The photograph itself 
bears no indication of date or location. How-
ever, the combination of the importance of the 
opening day parade and Brown’s participation 
at the fair, represented by the mirror and their 
inclusion on lists of participants, are inter-
preted as strong evidence that supports the 
conclusion that the photo very probably shows 
the Brown’s float at that opening day parade. 
For more on the opening day events, see  http://

Overview/
4. The image is from , vol. 1, no. 

4, January, 1906, p.9. It and all others here are 
from my collection unless otherwise indicated. 
The accompanying story also notes that the 
same horses and wagon had won the top prize 
at the Humane Club’s Horse Parade in Brook-
lyn earlier in May.

5. Given these names assigned to the horses, it 
seems probable that the dog also was given a 
Remington brand-related name. My best guess 
is “Stan,” short for “Standard,” a brand that 
Remington unsuccessfully fought long and 
hard to claim as its own. 

6. Image is an original real photographic postcard 
that includes hand-written historical data on 
the back. From the author’s collection. Other 
data is from Sandler, Martin 1981 This Was 
America. Little Brown and Co. 

7. From , v. 1, no. 6, July, 1907, p. 11. 
Author’s collection.

8. The photos of this and the other Underwood 
float are real photographic postcard prints in 
the author’s collection. As large as is this first 
gigantic Underwood No. 5, it is not the large 
one that was sent in pieces on multiple train 
flatcars and assembled for display and for 
creating a typed version of daily events at the 

Panama-Pacific Exhibition (PPIE) in San Fran-
cisco in 1915. That machine was significantly 
larger than typewriter on the 1908 float.  More-
over, The PIIE Underwood weighed fourteen 
tons, and could not have been carried by the 
1908 float. Furthermore, no source was found 
that attests to the ability of the 1908 example to 
function as a typewriter. The PPIE machine did 
so. For more, see, See more at: http://connect-

in-history/#sthash.qIFCINTK.dpuf
9. Photograph is from the Robert Runyon Photo-

graph Collection, RUN02917, The Dolph Briscoe 
Center for American History, The University 
of Texas at Austin. Its use here is authorized as 
a one-time use in publication. All rights in the 
photo belong to the Center and the University 
and use is allowed only with the Center’s spe-
cific permission. The photographer was Robert 
Runyon, a commercial photographer in the 
lower Rio Grande River of Texas and northern 
Mexico during 1908-1912 period. The image is 
from a 4 inch by 5 inch glass plate negative. He 
is most renowned for his photographs of the 
Mexican revolution taken during the 1913-1920 
period, many of which are also curated by the 
Center. The dating of the photo is based on the 
fact that the Flower Parade was introduced in 
1911 and it and the Fiesta were canceled dur-
ing the years of the revolutionary activities 
in Mexico. Moreover, the Royal model 5 was 
introduced in 1910 and became a secondary 
product for the company with the introduction 
of the model 10 in 1914, two years after the last 
Flower Parade. Thus, the window of time for 
the inclusion of the float is 1911, the first year of 
the parade, and 1912, the parade’s second and 
last year for many years thereafter.

10. From the , November, 
1913. In the Bert Kerschbaumer collection.

11. Note that the car is carrying a little “Corona” 
banner near its left headlight. The source of 
the image and story is Typewriter Topics, vol 30, 
no. 3, August, 1915. It was discovered by Bert 
Kerschbaumer.

12. Photo from Typewriter Topics, July,1916. Identi-
fied by Bert Kerschbaumer. The Renault truck 
in the image is difficult to date, and no current 
color images of it were found.

13. The photo is in the Robert Messenger collec-
tion. The maker of the little truck acting as 
the base of the float moving along the Viale 
dell'Industria was not identified. 

14. The throne in front of the logo is empty for no 
explained reason. From the UCLA Library col-
lection. For more, see 
edu/islandora/object/edu.ucla.library.specialCol-

15. From the magazine Büro Bedarf Rundschau, 
May 12, 1934. Magazine in the Bert Kerschbau-
mer collection. 

16. One-time use of this photograph was au-
thorized by the , Cape 
Girardeau, Missouri; the photographer was 
Garland D. “Frony” Fronabarger, who docu-
mented much of the mid 20th-century history 
of this area beside the Mississippi River as a 
freelance photographer and employee of the 
newspaper using his 4X5 Speed Graphic filled 
with sheet film. The newspaper now curates 
an archive of the negatives from his work. 

New on
the Shelf
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 Canadian Remington por-
table (Russian keyboard), blue 1929 Royal 
portable

 BEKO (Bing 2), Ideal 
Polyglott, Oliver 5 (nickel), Jewett 9, Fox 
shipping crate, extremely rare Continen-
tal glass side adder #178

 Victor index, Junior 
with case, Barr, SABB, Rooy, Remington 
Streamliner, Klein-Adler 2, Corona 3 with 
new platen, feed rollers and feet

 Remington 6 #30871, 
Remington 12 #LM63218, IBM Selectric I

 chromed Remington 5 
Deluxe. “It was a retirement gift to a 
gentleman named Robert A. Freeman, 
the Elmira Plant manager for Remington 
at one time. His granddaughter, who I 
purchased it from, could not remember 
exactly when he retired but she believes 
it was sometime in the early 1950s. He 
passed away in 1959. Serial # is X20 
stamped into the front guide comb behind 
the keys.”

 1937 Czech Olympia 8
 Royal 5 #164784-5, 

Blick 6 #158900, Remington Portable 3 (2-
tone Orchid) #V235788

 RIP (Virotyp)
 Crandall 4, green 

Masspro, 1878 patent model by Charles 
C. Doten (#206,303) for an Addressing 
Machine

 Junior, Stoewer Elite

 Underwood Standard 3-Bank 
Portable #150583, second model (Bridge-
port, CT factory). Made in 1924, it is one 
of four examples identified as originally 
painted white at the factory.
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A
ro

und the World HBw-Aktuell
December 2015

January 2016

German typewriters

#54, January 2016

April 22-23

 in Beaucourt

postcards

contact and Arts Mécaniques.

Vol. 28, #1, February 2016

 Switzerland, & Amsterdam

#102, December 2015

machine business

Monofix, Orga

For Sale/Wanted

Postal 5 with cover, €750;
Iduna sharpener on wooden base, €400.
Shipping extra. Thomas Kramer, 
tkramerfz@aol.com.

Keaton, Caligraph 2, Yost 1,  
Remington 2. Filippo Madau,

Olympia with Large Pica type-
face (10 chars/inch, tall). Ted Blumberg, 

.
 original or in 

copy. Jos Legrand, 

Historische Burowelt

February 2015

Malling-Hansen, Graphic, Kosmopolit, 
Polygraph, and Darling

Please keep sending my ETCetera. The 
quality of the journal is first class. I 
would welcome any articles that discuss 
current use of old typewriters or discus-
sion of typewriter maintenance.

—Lovick Thomas, Santa Fe, N.M.

share it with our readers. What tips would 
-

-

Letters

News from Italy! Legendary collector 
Flavio Mantelli will co-edit a new Italian 
typewriter collectors’ journal. COMPU 
will be published four times a year, in full 
color, with its first number appearing 
this April. An English translation of the 
text will be provided. To subscribe, send 
45$ via PayPal to 

. Specify that the payment is for 
a COMPU 2016 subscription. Also, send an 
e-mail to Flavio at mantelliflavio@yahoo.it 
with your mailing address and preferred 
e-mail address.

A New Typewriter
Collector’s Journal

Have you ever seen a Başqortostan before? 
You have if you subscribed to ETCetera 
in June 2010, when we showed you some 
Bashkiriyas on page 14. These names 
both refer to the Bashkir Republic, a 
region of Russia in whose capital, Ufa, 
these hefty typewriters were made. This 
Başqortostan (ca. 1937-1940) was on ex-
hibit at the Moscow Polytechnic Museum 
recently, along with a variety of other 
typewriters. You can see them online at 

.

Basqortostan,


